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Join the MoveMent ™ 

Contact us at 800.548.5438 or  
sales@hoistfitness.com for more information.

the hoISt® RoC-It® LateRaL RaISe

the unique movement of the Lateral Deltoid raise keeps the 

user’s scapular plane in the correct position during the entire 

exercise — promoting a greater ability to maintain a neutral 

spine position and engaging more of the rear deltoid.

The adjustable seat and self-aligning grip handles accommodate 

various body types, and the padded elbow rollers provide comfort 

during a user’s full range of motion.  

take FLIght on our LateraL raise
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The AMT® with Open Stride™ offers the world’s most personalized workout experience.

The Precor Adaptive Motion Trainer® with Open Stride creates a customized, total body 
workout that unlike any other cardio equipment offers exercisers five different workout 
variables: stride length, stride height, stride direction, strides per minute, and resistance. 
Even more, it has the longest stride length in the industry and it will take the pressure off 
your other equipment by delivering a range of motions similar to what they offer.

Close your eyes and it becomes whatever 
piece of equipment you want it to be.

CLIMBER BIKE

ELLIPTICAL TREADMILL

© 2013 Precor Incorporated

See it in action at amtfitness.com 800.786.8404
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All it takes is one visit to the newly 

completed, award-winning HOIST 

facility in Southern California to realize 

the company is thriving, expanding, 

and continually asking “What’s Next?”  

The new 130,000 square foot facility 

sits on nearly seven acres, bringing 

HOIST’s research, development, 

engineering, assembly, product support, 

and administrative departments 

together in one state-of-the-art, 

collaborative environment. 

With sixteen consecutive years of 

profit based on more than 80 patented 

innovations and a forward-thinking 

business philosophy, HOIST Fitness 

and its product lines have led the 

way in an evolving fitness market  

and economy. 

But leading the pack is nothing new to 

HOIST – it’s also nothing new to Greg 

LeMond, three-time Tour de France 

winner. Perhaps that’s why HOIST’s 

decision to acquire Greg’s iconic 

brand of indoor exercise bikes made 

perfect sense. In late 2012, HOIST 

integrated the LeMond™ brand into 

their product offering. The LeMond, 

Powered by HOIST Fitness® collection 

differs from traditional exercise bikes by 

offering users “real-world” resistance 

and adjustments to mimic actual 

road training. Combine that with the 

product’s superior construction and 

durability, and it’s obvious why the 

LeMond, Powered by HOIST Fitness 

brand of indoor exercise bikes is a 

“must-have” for any serious facility or 

cycling enthusiast. 

HOIST® FITneSS: What’s Next?

From left: Greg LeMond, Billy Kim, and Jeff Partrick

“HOIST’s addition of the popular LeMond™, Powered by HOIST 

line of indoor exercise bikes builds on their “Join The Movement” 

campaign. I can’t wait to see what’s next!” —Greg LeMond

NFTJ_2013.indd   1 4/16/13   8:40 AM

But that was 2012. What’s Next?

This year, HOIST is launching two  

new product lines and showcasing new 

additions to its wildly popular ROC-IT® 

product line. 

The first new product line is the 

MotionCage™ Series. This functional 

training system sports exercise stations 

that can be countlessly configured to 

best suit the end user’s facility layout 

and needs. Configurations can include 

a Squat Rack, a Jammer station, 

Dual Hi-Lo Pulleys, a Boxing station, 

a Rebounder station, Suspension 

Training stations, and more — all with  

integrated accessory storage and 

shelving for kettle bells and medicine 

balls. Personal trainers can circuit-train 

individuals or entire classes on the 

MotionCage system. 

Superior construction assures durability 

at maximum occupancy, and 

a sleek design and colorful 

finish invites gym-goers 

to jump on and “Start a 

ComMOTION”. HOIST plans 

to bring the MotionCage to 

facilities this summer.

next up, HOIST’s dual-

function line sees its re-

release. Originally developed 

in 1995, this line was 

the first in the industry to 

combine exercises for 

complimentary muscle groups into 

one machine. The entire product line 

has been redesigned and upgraded 

for 2013, including new branding, 

finishes, and upholstery choices. The 

new DualSeries™ line also features 

QR codes that allow members to use 

mobile devices to access exercise-

specific information. 

HOIST has also welcomed new 

products into their very successful 

ROC-IT Selectorized line in 2013. 

Perhaps the most noteworthy ROC-

IT addition is the Rotary Torso, which 

incorporates a patent-pending “ROC-

IT or Lock-It” adjustment. When the 

handle is in the locked position, the 

machine limits the range of motion to 

a single plane, providing a stable base 

while offering an effective Oblique 

exercise. When members engage 

the “ROC-IT” option, five-degrees  

of  side-to-side instability are introduced 

to the base, intensifying core activation 

for a more advanced exercise.

 

And the award goes to HOIST.
earlier this year, HOIST was  

awarded IHRSA’s 2013 “Associate 

Member of the Year” for decades of 

outstanding achievements, innovations 

and support of the global health 

and fitness industry, as well as its 

unwavering support of IHRSA. HOIST’s 

new headquarters was also awarded a 

2013 “Industrial Deal of the Year” by 

the San Diego Business Journal. Two 

major honors in the first quarter of 

2013 — one can’t help but wonder, 

“What’s Next?”HOIST’s MotionCage™

“ Comerica Bank has supported HOIST Fitness’s recent successes 

of constructing a new headquarters building in Poway and the 

acquisition of LeMond indoor cycling products. What’s next?  

We’re ready!” — JP Bouchereau, VP, Comerica Bank

NFTJ_2013.indd   2 4/16/13   8:40 AM
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We Know Money
At Affiliates Capital, we know money.  But more importantly, we can unlock the 
doors to money that you’d struggle to open with a titanium crowbar.
We also know fitness.  As a matter of fact, we’ve built our financial foundation by 
servicing some of the biggest names in the fitness industry.  With over 50 years in 
finance our team has gotten fiscally fit and knows exactly how to get your business 
the capital it needs to grow.

Visit our web site, call or email clemar@affiliatescapital.com to find out 
how we can get you financed today.

AffiliatesCapital.com    |   978-400-1628

• Existing clubs                    
• New clubs
• Club Acquisition financing                                                           
• Fitness and non-fitness equipment
• Tanning

• Application-Only programs
• 24 to 60 months
• Leases and loans
• Easy Process

A new corporate headquarters, the 

addition of the LeMond line of indoor 

exercise bikes, the unveiling of two 

new product lines, and two prestigious 

awards clearly demonstrate HOIST’s 

commitment to its clients, the industry, 

and to the future. 

For more information about HOIST 

Fitness, its technology, products, or 

simply to find out “What’s Next”, 

visit them at www.hoistfitness.com. 

You can also find HOIST Fitness on 

Facebook, Twitter, YouTube, LinkedIn, 

Instagram, and Pinterest.

CEO Jeff Partrick and COO Billy Kim with the entire HOIST team, celebrating the opening of their new Corporate Headquarters.

HOIST® Fitness Systems, Inc.

11900 Community Road 

Poway, CA 92064

Tel: (800) 548-LIFT

Fax: (858) 578-9558

Email: sales@hoistfitness.com

NFTJ_2013.indd   3 4/16/13   8:40 AM
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For the past 9 years, Jacobs 

Ladder LLC has focused 

on one product, Jacobs 

Ladder.  Using patented 

air flow technology, Jacobs 

Ladder offers users an engaging, 

challenging, functional, and 

low-impact exercise.  Jacobs 

Ladder has grown and now is 

in gyms across the country 

including, recently, being 

named to Gold’s Gym 

Preferred Vendor List.

Now, Jacobs Ladder LLC 

has announced the launch 

of their newest product, The 

Stairway.  Using the same air 

flow technology, they have 

created the Ultimate Stair 

Climber.  Company President, 

Bob Palka, explains, “We 

saw a need in the market 

for a stair climbing unit that 

was more reliable and less 

expensive.  So, we took Jacobs 

Ladder, stood the user up 

and replaced the rungs with 

stairs.  It was that simple.”  As 

simple as Palka makes it out 

to be, The Stairway has some real 

benefits versus its competition.    

The Stairway is a self-powered 

unit using a battery and generator 

combination to run the display.  

The display offers a 7” LCD 

panel showing Elapsed Time, 

Stairs Climbed and Rate 

(steps/min) and 2 – 3” 

displays showing Heart 

Rate (wireless chest 

strap) and Calories 

Burned.   I t 

maintains a 

normal 

step 

Jacobs Ladder 
Launches 
The Stairway

10      NATIONAL FITNESS TRADE JOURNAL
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height of an 8” stair but offers a 

lower initial step height of 11” versus 

the other stair climbers in the market 

making it easier to get on and off the 

unit.  Combining that with Jacobs Ladder 

patented Waist Belt Speed Control where 

the unit stops when the user gets to the 

bottom, gives increased safety to The 

Stairway for all gym owners.  The Stairway 

is also smaller than most of the other 

fully commercial stair climbers in that it 

fits in a ceiling height of 8.5 feet.  The 

unit itself is 30.5” Wide x 75” High and 

54” Long making it easy to fit in 32” 

doorways.   The Stairway comes fully 

assembled and is produced in the Jacobs 

Ladder manufacturing plant in North 

Tonawanda, NY and comes with a 4 Year 

Parts/1 Year Labor Warranty.

Palka expla ins  fur ther,  “We 

introduced The Stairway in December 

at the Athletic Business conference and 

have shown it again at both IHRSA and 

FIBO.  The response has been better than 

we had hoped.  People really like how 

smooth it is and we have been able to 

offer our customers an alternative to the 

$ 6,000 - $ 10,000 units that are out in 

the market today maintaining all of the 

durability that our customers expect.”

If you want more information about  

The Stairway, please visit the new  

J a c o b s  L a d d e r  w e b s i t e  a t  

www.jacobsladderexercise.com or call 

866.697.4100.

Offers Digital Feedback
The machine provides digital feedback on elapsed time, how many feet were 
climbed, rate of speed, and calorie burn.

Same Speed and Resistance as JL
Using the same speed and resistance technology as Jacobs Ladder, 
Stairway provides a self-paced, low-impact stair climbing exercise.

Self-Powered
The self-powered Stairway is only 30.5” wide, allowing 

it to be placed where most stair climbers won’t fit.

Easy to Step On and Off
Initial step is only 11” off the 

ground, making it easy to get on 
and off the machine.



Spider Spider 

Maximize the number of users 
in your group strength training 
classes while utilizing the smallest 
square footage of any group 
training system available.

The all new X-Lab Spider Series 
allows you to configure your own 
unique ultimate training system to 
fit into any space.

SEE THE X-LAB IN ACTION AT: 

WWW.TORQUEFITNESS.COM
sales@torquefitness.com
Toll Free  877-867-7835

10 ALL NEW 
CONFIGURATIONS

Unlimited 
scalibility 

Ultimate 
Training
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If you’re an owner of a fitness facility, a CPT, or a fitness 
director, chances are you’ve attended fitness industry trade 
shows. And, if you’ve visited any of these shows in recent 
years, chances are you’ve seen a preponderance of new and 
innovative cardio machines.

Of course, fitness manufacturers are hoping that this 
commitment to innovation will reward them with the next 
“big” cardio category – something to equal, or at least 
approach, the sales successes of treadmills, ellipticals, or even 
spin bikes. 

To have any hope of widespread success, a new cardio product 
has to be fun, or at least interesting enough to help users escape 
the drudgery of cardio training, it has to be easy and intuitive to 
learn and use, it has to be safe and accommodate as wide a range 
of the general fitness population as possible while still appealing 
to athletes and hardcore fitness types, it has to be cost effective 
for the facility, and perhaps most importantly, it has to deliver the 
goods by way of tangible results. 

Wow, when you look at that list of criteria, it’s easy to see why 
“home run” products are so few and far between. 

However, in the last few years, a product has emerged that 
checks all of these boxes, many of them quite emphatically. That 
product is the patented Helix Lateral Trainer.

Club owners, trainers, and members have quickly and 
dramatically embraced the Helix, as you’ll see when you read on.

And, a breakthrough research study proves that the Helix 
delivers radical, breakthrough performance and results.

As everyone knows, this type of success breeds competitive 
products hoping to cash in on the hard work of the pioneering 
company (something like “imitation being the sincerest form of 
flattery”).

However, because of patent protection, no other lateral 
product can match the motion or effectiveness of Helix, so there 
are some things to be aware of when comparing lateral trainers.

Club Owners and Members Love the Helix

“My members Love, Love, Love the Helix! Some of the 
comments I hear:

• This really kicks your butt!
• I love this machine!
• This really works your inner and outer thigh … much 
more than the elliptical!

The patented Helix motion is biomechanically safe due in 
part to correct alignment of hips, knees, and ankles. And, 
studies show that the results are dramatic!

The all-new HLT 3500 is the  
latest breakthrough from Helix

Move Sideways…  
 and Finally Start
       Getting    Somewhere!
How your members and your facility 
will benefit from True Lateral Training™
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• It’s nice to have an option of 
doing lateral and not just using 
an ordinary elliptical.

I’m thrilled we purchased the 
Helix.” 
Sonya Price, Anytime Fitness, 
Smithville, MO
 
“The members love i t  –  i t 
makes them sore,  but they 
love it! People like it because 
it’s a challenge for them, and it 
def ini tely hi ts muscle groups 
that they can’t work on other 
equipment.” 
Michael Gonzales, McCook YMCA, McCook, 
NE
 
“My members absolutely love it. I can tell you that 
at my club, people are waiting in line to use it. I will 
definitely get at least two more for that location.” 
Angel Banos, Gold’s Gym, LA, CA

“It’s a very popular item – we have two Helix trainers 
and they’re both in use pretty much all the time. 
Members like it because it’s easy to use and the 
uniqueness of the lateral movement effectively 
focuses on the whole lower body. The Helix absolutely 
helps us in retaining members, without a doubt!”  
Rob Myers, Anytime Fitness, SLC, UT

A Breakthrough Study
In 2011, a research study by the University of Tampa Sports 
Performance Lab showed results that few people outside of 
Helix would have ever expected. When compared to the leading 
health club elliptical, the Helix delivered dramatically better 
performance in virtually every measurable way!

How dramatic? Well, starting with the core and working 
down, here is what the Helix delivered:
44% greater muscle activation in the obliques! 44%!
13% greater muscle activation in the rectus abdominus!
11% more muscle activation in the spinal erectors.
38% greater muscle activation in the gluteus maximus!
36% greater muscle activation in the gluteus medeus!
43% more muscle activation in the vastus lateralus!
42% more muscle activation in the adductors!
Test subjects reached their target heart rate 23% faster!

Hmmm, do YOU have any members who would appreciate 
dramatically better core training, glute training, lower body 
training, and more effective heart rate training, all from one 
piece of equipment? How about EVERY MEMBER?!

What To Look For In a Lateral 
Trainer 
Many products that purport to 
be lateral trainers are, more 
accurately, either lateral ellipticals, 

which more closely resemble skate 
trainers, or ski trainers. These types 

of products have their place and, of course, can be 
effective training aids for those particular sports. 

The only true lateral trainer™ available is the family 
of Helix Lateral Trainers. All Helix lateral trainers feature the 
same safe, patented motion shown in the nearby image.  As 
you can see, this motion delivers not only a true, figure 8 
lateral movement (bi-directional, too), it also eliminates undue 
adduction/abduction because your hips, knees, and ankles 
are always in proper vertical alignment. Because you are never 
placed in a position where you have to aggressively push the 
pedals away from the body (abduction), or pull them back in 
toward the body (adduction), the Helix keeps you very safe and 
does not overstress the aforementioned areas of the body. 

The New Helix HLT 3500

The all-new HLT 3500 is the latest in the Helix family of 
products. It builds on the success of earlier Helix products, 
and adds many features necessary for the health club market. 
Upgrades or new features include: Larger, more durable ABS 
foot pedals (ABS being one of the strongest thermoplastics in 
the world), a new foot pedal frame design and 4-bolt connection 
for enhanced durability, larger, more substantial handlebars 
with improved contact heart rate pads, 25% larger steel in the 
stabilizers and upright, EZ transport system, and a new leveling 
system that delivers stability regardless of floor surface.

For more information, email sales@helixco.com, or call 
888-435-4926, or visit www.helixco.com.

The multi-position, large 
diameter handgrips deliver 
great ergonomics, while the 
intuitive, easy-to-use display 
offers comprehensive training 
and feedback options. 

Rugged, oversize 
pedals offer extreme 
durability, while 
keeping the feet 
and ankles in proper 

alignment. 



What Powers Your Gym? 
The revolutionary Green System by SportsArt Fitness is the first solution of its kind that allows you 
to harness human power for use as a clean, green source of electricity. Up to 10 pieces of cardio 
equipment are joined to an inverter that connects into the electrical system. As users exercise, their 
energy is harnessed and fed back into the grid to offset power consumption elsewhere within the 
building, saving you money and reducing your carbon footprint. How cool is that?

Learn more and calculate your potential savings at www.sportsartfitness.com or call 800.709.1400.

by

HArneSSinG HUmAn power®

The leader in green fitness technology.
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MtEverClimb is a 

revolutionary, continuous 

rope-climbing machine 

that stimulates actual 

rope climbing, one of 

the oldest forms of 

successful physical 

training. MtEverClimb 

is not only an enjoyable 

workout, but it provides 

a safer format allowing 

individuals of all ages to 

exercise at their own pace 

with minimal stress. 

A motorized wheel provides continuous 

access to rope. Climbers simply grasp the rope 

in a hand-over-hand manner while lifting their 

body off the ground. If desired, they can wrap 

their feet around the rope and stroke downward 

to increase lower body fitness, as well as reverse 

the rope direction. Reversing the rope allows 

climbers to work various muscles with a variety 

of exercises. As the rope moves upwards, the 

climber uses push & pull resistance to achieve 

a core strengthening full body workout. It 

adjusts to any fitness level by providing an 

angled-footrest platform 

which accommodates a 

less strenuous workout for 

beginners and those who 

can’t support their entire 

body weight while climbing. 

The equipment also 

features a safety floor. If 

anything touches it, the 

unit automatically shuts 

off, making it safe for all 

fitness levels. In addition, 

the user cannot climb 

higher than the height of 

MtEverClimb, eliminating 

serious injury associated 

with falling. The structural 

design has been optimized 

for maximum stability. The 

machine is designed so 

there is no vibrating, rocking, 

or tipping. It is durable and 

easy to maintain, including 

tightening the rope if it 

becomes slack. Wheels 

are attached to the 

rear of 

Attain New Heights 
  in Strength 
 & Endurance



Wellness Assessment System
Discover MicroFit’s high quality wellness

assessment system and see how it can

improve your facility’s image and your

member’s personal health.

• Add value to membership

• Increase personal training

• Improve member retention

• Attract medical referrals

• Service corporate accounts

Free trial software: 

www.MicroFit.com
800-822-0405

sales@MicroFit.com
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the unit, making it easier to transport and move around. 

The unit is powered by 110 AC current and can be 

custom manufactured for specific height requirements. 

MtEverClimb is proudly made in the USA, and is 

manufactured in Western Maryland.

This machine was developed by Darren Kamp. 

As a youth wrestling coach, Darren advocated rope 

climbing as one of the most efficient exercises for 

wrestlers in developing strength and endurance in 

the entire body, promoting core strength, improving 

performance, and reducing injuries. When safety and 

liability pressures forced the school where he trained 

to eliminate their climbing ropes, Darren decided 

to invent a safe version of the exercise for his 

students to effectively gain peak conditioning. 

He, along with his sons Darric and Casey, spent several 

years building and testing prototypes until they were 

satisfied with the workout results, safety features, and 

the durability of the construction and components. 

MtEverClimb helps users build the toughest and 

fittest bodies possible. It is an especially important 

piece of equipment when meeting the highest 

fitness-training goals is a professional operational 

requirement, such as for athletes, military police, 

fire personnel, and MMA/ wrestling. For those 

whose duty is to serve, compete and excel, it offers 

unique features that maximize results in attaining 

new heights in strength and endurance. Check out 

MtEverClimb at www.MtEverClimb.com, or call 

1-866-282-5402.
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The last 20 years in the health club industry 
have been exciting to say the least.  When you 
think about where we were as an industry in 
1990 and where we are today, it’s like living in 
a different dimension.  

One of the biggest areas of growth in this period of time has 
been the explosion of personal training.  Once thought to be re-
served only for the rich and famous, personal training quickly 
became the biggest non-dues revenue line in many clubs, and 
in fact still is today.  It is not uncommon to see personal training 
programs doing $60-$100k per month in personal training or 
more.  This is a prime example of how one segment of our indus-
try has continued to grow and evolve with the times and with the 
knowledge that has been uncovered.  

For instance, personal trainers used to do a basic assessment 
and then prescribe a cardio and strength workout.  Based on the 
technology and information at that time, this would consist of 
calculating a target heart rate zone, introducing them to some 
cardio machines, filling out a workout card with some strength 
machines, maybe some free weights.  The strength program would 
be split up into body part training days, pyramid sets, etc.  Sound 
familiar?  Try getting away with that in a club as a personal trainer 
nowadays.  Training has evolved into more “functional” move-
ments focusing on your core, using stability balls, medicine balls, 
foam rollers, tubes, bands, cable machines, suspensions straps, 
huge tires, ropes, chains, balance boards and so on.  Twenty years 
ago people would have looked at that trainer as an “insurance 
risk” and probably would have settled them down or even let them 
go.  But now that is the cutting edge and if your trainers aren’t 
up to date on the latest and greatest you might as well get in your 
club time machine and jump backwards a few years.
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Motivate Your Members 
and Revolutionize Your Space 
By: Jarrod Saracco, Health Club Doctor, Inc.
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It’s amazing to me how one thing though has stood the test 
of time in our industry:  If people aren’t having fun, they’re not 
staying.  Period.  You can be the greatest trainer in the world 
and get your clients great results, but if they don’t look forward 
to each and every session, forget it.  If your club isn’t offering up 
some sort of fun fitness programming it’s only a matter of time 
before they walk out your door, taking their membership dollars 
and their programming dollars with them in a locked briefcase.

Enter CrossFit.  If you don’t have a Cross Fit center near you 
right now, just wait…you will.  This group has done an excel-
lent job of taking functional fitness, strength training, power lift-
ing and to be honest, a measure of fun and put it into a tightly 
wrapped package which appeals to a generation of people spend-
ing money.  The same people who are leaving your clubs in search 
of the next big thing.  What can you do to capitalize on the grow-
ing and almost recession proof personal training business while 
keeping members engaged and having fun all while getting re-
sults?

Enter Interactive Fitness Equipment.  Exergaming as it is oth-
erwise known.  Talk about things that have evolved.  Once just 
a bunch of regular fitness equipment in front of a video game 
console.  Now? Incredibly durable, high octane fun packed into 
equipment that focuses on speed, agility, quickness, reaction 
time, sensory perception, cognitive function, lateral movement, 
plyometric power, hand/eye, eye/foot coordination, pattern recog-
nition and more.  Did we mention it was packed with the FUN 
FACTOR too?  Twenty years ago, Exergaming and Interactive Fit-
ness equipment was thought to be “just for kids”.  Let’s face it…
we’re all big kids and fun is fun no matter how young or old you 
are.  Which is why it excites me when I see a product like the new 
BattleStation from StriveFit, LLC.  Their Fit Interactive depart-
ment has created the next big thing in the “cross fit style”, group 
functional training arena, and it is AWESOME.

At IHRSA this past March, walking the tradeshow floor, there 
were about 12 different companies showcasing their group train-

ing systems.  It was impressive to say the least.  But again, a per-
fect example of how our industry continues to evolve and change.  
Comparing each of these models though, one thing was definitely 
obvious: there was a need for that extra burst of something and I 
couldn’t figure it out.  That is until I saw the BattleStation. (no, 
it wasn’t at IHRSA).  

“It not only boasts the hard core style features like most of 
these other stations do, but we added Interactive heavy bags to 
the standard model.  It takes the technology from our most popu-
lar Fit Interactive product, the 3 Kick reaction trainer, and turns 
it into 3 individual reaction bags which can keep score and give 
immediate feedback on performance” says Michaela Salvitti, 
President of StriveFit, LLC.  Add to that the ability to incorpo-
rate their Heavy Ball gaming system, suspension training bars, a 
power rack, dip and platform stand…wow.  And it just looks cool 
too which has a huge measure of appeal on a membership tour.

Ed Kassanders of Exergame Fitness, the worldwide leader in 
interactive fitness equipment and the creator of the Fitness 2.0 
initiative, says that “combining fun with fitness has always been 
a winning idea, not just for youth, but for adults too.  They see 
technology as a part of their culture and embrace it and accept 
it even when it’s on something unexpected like a hard core piece 
of fitness equipment.”

Are you putting the “fun” in your functional training pro-
grams?  I hope so, because if you are, you are putting money in 
your pocket and creating members for life.  Twenty years from 
now I hope we can all look back on this shift in our industry with 
big smiles on our faces remembering when the fun came back 
to fitness.

For more information call 
877.320.0022, 
Email; contact@fitinteractive.com 
or visit www.fitinteractive.com
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The new HEX HTS 9000
It’s all about the interplay of our electronic ballasts with the special 
phosphors and gas blend in our SmartLamps™. Together, they do 
what no other tanning system can do: give both an immediate tan 
and a persistent tan.

Your immediate tan appears in 4 to 5 hours after a tanning session. 
With other systems, that means another tanning session in a few 
days. But with HEX that immediate tan is enhanced with a persistent 
tan that improves your color over the next 4 to 5 days (laboratory 
tested).  You need fewer tanning sessions – and you get a better tan. 
And that’s just for starters, with the new HTS 9000 Series.

Call and we’ll tell you about our sleek, new, rounded design, iPod 
docking, and a programmable message center that can even run 
class schedules. We’ve only just begun!

1-800-556-3201
www.hextanning.com 
info@hextanning.com

Less time getting tan.  More time being tan.

NFTJ_FP_May_2013_04_12_13a.indd   1 4/23/13   9:06 PM

 
 

 

 

CEMCO Free Weight Equipment's lineup features the Pro Style Dumbbell Lines in (Steel Iron, 
Virgin Rubber Encased, and Urethane Encased) Along with their latest design of the Solid 

Urethane Dumbbell.  Solid Dumbbells can be customized with health club logos. 
 

Team CEMCO continues to innovate products in order to remain one of the leaders in the 
industry. Our High End Free Weight Equipment is designed and assembled for the purpose of 

being used 365 days a year 24/7. 
 

Cemco Free Weight products are covered with a 5 year warranty for the oringinal owner.  
www.cemcostrength.coom     (855)232-3626     sales@cemcostrength.com 
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Med-Fit Systems, Inc., manufacturer of Nautilus® 
commercial fitness products, recently added a new, 
one million dollar Trumpf 3030 laser to its 300,000 
square foot manufacturing plant in Independence, 
Virginia.  The 31,000 pound German engineered 
/made in the US flatbed laser complements the 
existing automated tube laser and robotic welding 
machinery in the modern facility.  The Trumpf laser 
has contributed to quicker and more precise product 
innovation and company expansion.  Med-Fit Systems 
is also releasing news of several inventive new 
products and product enhancements.

Concurrent with the purchase of the new laser, Med-Fit 
Systems announced the hiring of fifteen to twenty additional 
manufacturing associates.  Existing manufacturing associates 
will also have the opportunity to learn a new skill and earn a 
higher wage.

Greg Webb, Vice President of Engineering and 32 
year employee at Nautilus® commercial remarked on the 
production improvements that will come with the laser.   “This 
new laser makes us more efficient because we will no longer 
be forced to wait on outside vendors to turn around product.   
We used to have to wait two to three weeks, but now we can 
do it in our own facility in one or two days, using this high 
precision CNC (Computer Numerical Control) cutting.  Having 
that type of brand new modern precision gives you a very nice 
product and bringing it in-house reduces cost.” 

On the benefit of the laser in accuracy and prototyping 
new equipment, Webb stated, “The new laser will be able to 
create new parts so much more quickly and more precisely.   
In the past, we used a plasma cutter for prototypes.  This new 
laser will have much more precision and will be able to turn 
our prototypes and prototype improvements around with more 
speed.”

Nautilus commercial indeed presses on rapidly with their 
world-famous product innovation.  In addition to having 
recently introduced the K2 Vertical Climber and 10 series 
E10 Elliptical, R10 Recumbent and U10 Upright bikes, the 
company has launched two new equipment pieces.  Nautilus® 
commercial is introducing their new ONE® Rotary Torso 
strength machine and the T10 Treadmill (to round out the new 
10 series cardio line).  To boot, at least two more exciting new 
products are peeking just around the corner.

Nautilus’ new Rotary Torso machine features the patented 
ONE® weight stack technology.  This revolutionary weight 
stack is intuitive and user-friendly.  Changing the weight, in 
as low as one pound increments, is as simple as turning the 
dial – and can be accomplished easily from a seated position.  
The design includes a new exerciser stabilization system that 
isolates the obliques and rotational musculature without the 
limitations of hip adductor strength (like other industry rotary 
torso designs.)

Nautilus® Commercial TRUMPFs Itself Again!
Virginia Facility Adds Jobs, State-of-the-Art Laser and New Products
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The new Nautilus® T10 
Treadmill is incredibly powerful, with a user weight capacity 
of 600 pounds up to 4 MPH.  Its speed can be set as slow 
as 0.1 MPH and as fast as 16 MPH!  Like the rest of the 10 
series cardio machines, the T10 Treadmill has a unique in the 
industry integrated cooling fan.  This user favorite features 
HIGH, LOW and AUTO settings, with Auto adjusting the 
fan velocity as a function of exercise effort.  The T10 uses 
Nautilus’ patented REACT® absorption control technology, 
which protects the user’s ankles, knees, hips, and back by 
providing the most advanced and most dynamic cushioning 
system available.  Whatever the user’s pace, stride, or incline, 
the REACT® system will adjust automatically, so the surface 
will never be too hard, and never too soft.

With the introduction of the highly anticipated new 
Nautilus® T10 Treadmill this summer, the 10 series line of 
cardio seems complete… or not, hinted CEO Dean Sbragia. 

“Worldwide demand for our products is strong,” stated 
Dean Sbragia, CEO of Med-Fit Systems. “The addition of the 
new machinery and personnel will allow us to accommodate 
growth and produce even higher quality products. Our new 
10 series cardio and innovative K2 Vertical Climber are major 
contributors to our growth, and the new Trumpf laser enhances 
our ability to expand both our strength and cardio production 
capability.”

“The K2 Vertical Climber and 10 series Elliptical, 
Recumbent and Upright bikes brought us such success in 
the cardio sector that we were inspired to create an innovative 
machine, adding another member to the 10 series family, that 
will fill a void that exists in  total body training.”

Juergen Kopf, Med-Fit Systems’ Vice President of 
International Sales and Marketing explained that the 
company is also rolling out a unique truss system 
that incorporates fully customizable pulley options 
and reduces the footprint by 33% versus other truss 
equipment.  At the April FIBO fitness trade show in Cologne, 
Germany, the company debuted the new truss system design. 

Med-Fit Systems purchased substantially all 
of Nautilus’ commercial assets in February 2010. 
Since acquisition, Med-Fit has brought back to 
the USA the manufacturing of all its commercial 
cardio and strength products, of which many were 
being built in mainland China and Taiwan.

“We can compete with anyone in the world” 
noted Sean Smith, Med-Fit Systems’ COO. “Our 
workforce averages nearly twenty years’ experience.  
We are already operational 24 hours a day Monday 
through Friday.   With this latest expansion, we have 
added more employees and a third weekend shift, 
making our manufacturing facility open and creating 
American-made products for 140 of 168 hours each 
week.  That is just shy of 24/7 and enables us to 
efficiently meet the demand for our product.”

The new Trumpf laser will also enable the 
ecologically conscientious company to manufacture their 

products greener.  The laser will enable the company to 
use more water and steam rather than chemicals.  This will 
leave a smaller carbon footprint, will use far less energy and 
chemicals, and will produce far less waste.    

Sean Smith commented, “We have made and continue 
to make significant improvements across the board in 
manufacturing, many of which fall into the ‘green’ category.”

Nautilus® commercial fitness’ expansion and engineering 
originality are surging through 2013, holding true to their 
motto of “Stronger Than Ever.” 

To learn more, contact info@medfitsys.com, 
www.nautiluscommercial.com, 
(800) 874-8941, 
(276) 773.2881.







Author: Brent Brooks, 
Precor Vice President of 
Networked Fitness

What exactly will it take to 
get people exercising more 
regularly so that they can meet 
their personal fitness goals? 
Precor® believes it’s the 
inspired connection between 
the exerciser and technology. 
This led us to announce the 
industry’s first open platform 
networked fitness solution 
Preva® in 2010. Preva is a 
personalized fitness experience 
that not only entertains, but 
encourages an individual to 
achieve and exceed their goals. 
With more than 25 million 
workouts logged to date, we 
have recently expanded our 
solution to give operators new 
ways to motivate and engage 
exercisers.

Preva Mobile, an iPhone application, 
broadens an operator’s value to members 
by enabling individuals to set fitness 
goals, track progress, win achievement 
badges, and save their favorite workouts 
via the cloud, no matter where they 
are. It allows exercisers to track their 
entire fitness program from anywhere, 
including workouts on non-Precor 
equipment, group classes or outside 
fitness activities, such as hiking. 

B y  w o r k i n g  w i t h 
members to  record a l l 
thei r  f i tness act iv i t ies , 
not just those completed at 
the facility, operators show 
their commitment to helping 
exercisers meet goals whether 
the work is done in their specific 
gym, on a mountain trail or on a 
different continent.

 The new Preva Token is an 
RFID-enabled fob that enables 
patrons to sign into their Preva 
account on any networked Precor 880 
cardio line console simply by touching 
the token to the console reader. Because 
the member does not enter personal 
information manually, they can more 

easily and quickly sign in and access 
their favorite workouts, fitness goals, 
progress milestones, and rewards before 
they’ve even had time to set down their 
water bottle.

For exercisers struggling to fit 
workouts into their daily schedule, 
the ease of using a Preva Token to 
get started is an appreciated benefit 
that increases usage and leads to a 
longer-term engagement at the fitness 
facility.

Like flexible, mobile workout 
applications and equipment ease of use, 
member communications is a critical 
component to member satisfaction 
and retention. If a gym doesn’t keep 
patrons apprised of new programs and 
promotions or conversely, bombards 
them with information, they risk poor 
retention. With Preva In-Workout 
Messaging, operators can create and 
schedule targeted messages to exercisers 
while they work out. 

Operators Motivate and Engage Exercisers 
with New Preva® Enhancements
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Each interactive message appears at 
a specific time and directs viewers to a 
web page for more information, such as 
a personal training offer. This approach 
is unobtrusive as messages appear 
once at the beginning of a workout so 
exercisers can interact with the message 
before starting the more intense portion 
of their workout. Exercisers choose 
“Learn More” or “OK” to take action. 
Operators can measure response to 
these messages over time and make 
adjustments to increase results. 

The link between technology and 
individuals reaching their fitness goals 
is undeniable. Yet there needs to be a 
careful balance between functionality, 

usability and management. Preva 
Mobile, Preva Token and In-Workout 
Messaging represent the best of all 
these worlds.

Preva Mobile is available now for 
download at iTunes. Preva Tokens 
are also available now from Precor 
networked fitness facilities worldwide. 
In-Workout Messaging, a new capability 
of Message Manager, is available as part 
of the Preva 3.0 software. 

For more information about Preva, 
please visit www.preva.com/makeityours.  
You can also contact Precor via  
e-mail commsls@precor.com, or call toll 
free (800) 784-8464.
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The possibilities begin with the HTS-9000 

Series’ sleek, new, rounded contours.  A unit 

that is all “green-construction.” Innovative 

graphic designs, earth tones, granites, 

contemporary – over 150 finishes are 

available. HEX can build to any custom size 

(height, width and length) to accommodate 

any lamp, and more.

The new HTS-9000 incorporates energy-conserving 

electronic ballasts which drive the lamps better and use 20-25% 

less power.  HEX systems deliver the same long lasting results 

running from 208v - 240v - even through voltage fluctuations 

such as summer brown outs. No other tanning system can make 

this statement.    

One of a kind - Laboratory-tested tanning results
Only HEX can offer your members a persistent tan as well as an 

immediate tan.  All tanning systems provide an immediate tan 

- color that appears 4-5 hours after a tanning session and fades 

over the next 1-2 days.  Only HEX systems provide members with 

a persistent tan - enhanced color that improves over the next 

3 - 5 days after a tanning session.  Laboratory testing confirms 

that HEX systems, with their new electronic ballasts working in 

concert with the HEX Smart lamp, provide consistent and high 

quality tan color that is enhanced for several days after a tanning 

session.  

Members do not have to tan as frequently and be exposed as 

much to UV light to see exceptional results. The longevity of the 

Smart lamps and the life of the HEX system will increase. This 

puts HEX light years ahead of other tanning systems.

HEX SmartLamps™ are made with proprietary SolGlass™ 

(manufactured with a 9 step process and a special phosphor 

blend and gas mix) to promote the body’s natural Vitamin D 

production. The 3-in-1 design, with its pink-blue-pink individual 

ultraviolet zones, tans the face, body and legs evenly – that’s why 

it is called the Smart lamp.

Introducing…Sign Language
Even the roof has been made option-rich. The HTS 9000 can be 

ordered with a programmable LED message sign integrated into 

the roof of the unit. Use it to promote exercise classes, day care, 

personal training programs, run class schedules or anything you 

choose. 

iPod Docking
The HTS 9000 has an audiophile-pleasing sound system that 

allows tanners to dock their iPod or mp3 player so they can listen 

to their own music while tanning. 
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New HEX  
HTS 9000 - an  
American Evolution 
in Tanning
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• SAVES MONEY 
• ECO-FRIENDLY 
• CONVENIENT 

Holder for 

Spray Bottles  

and Towels

Ask for the...

CLEAN
&

GREEN!

Prevents germ and virus transmission!

Fits all equipment, EASY installation
Eliminates expensive waste from 
wipes and paper towels
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Bigger and better
The dressing room is redesigned for even more comfort and 

usability, as well as to offer you greater flexibility in your 

facility’s floor plan. 

With the HEX HTS 9000, if you imagine it, HEX will 

build it. With handcrafting and individual production 

capabilities, HEX verticals are the pinnacle of customized 

tanning systems. 

Vertical tanning started with HEX Tanning in February, 

1979.  HEX now offers the new HTS 9000 Series as well 

as the flagship HEX II and the HEX Classic.  They also 

have a complete line of customizable HEX beds, lotions, 

lamps, eyewear, accessories and more.  HEX’s tried and 

tested marketing plans add big dollars to the bottom line 

while increasing your fitness membership base. Great 

customer service is a way of life with HEX: call and you 

are always greeted by a friendly HEX consultant who can 

take care of your every need. The staff at HEX want you to 

know, whatever you want, the answer is yes.

Learn more about Hex Tanning and Marketing 

Concepts by calling 1-800-556-3201, or  

989-792-6119. You can also e-mail to 

emailing info@hextanning.com, or visit    

www.hextanning.com.
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Engineered Passion

Engineered Passion

IVANKO RUBBER DUMBBELL

Since we introduced the industry’s first
rubber dumbbell in 1983, we have
uncompromisingly refined and fine-
tuned the design 51 times, in passion-
ate pursuit of an ideal: a rubber dumb-
bell that is gentlest on equipment,
safest for people, indestructible, with
super tight fastening,* neutralized odor,
a classic look, an awesome feel. We’re
never satisfied, never finished. Perfec-
tion is an elusive goal. But this rubber
dumbbell is 51 steps closer to it.

*Ivanko’s PermaLockTM fastening system

employs proprietar y machining tolerances

and sur face preparation to achieve a

metal-to-metal bond that requires 400 foot

pounds of torque to twist apar t. (The cor-

rect measure of rotational resistance is “foot

pounds” of torque, not “psi” which is some-

times used incorrectly by manufacturers).

IVANKO STAINLESS STEEL OLYMPIC BAR

™

Approved for International Competition,
International Powerlifting Federation

We heat treat this stainless steel bar
to 218,000 PSI, because our tests
tell us anything weaker will bend. We
further straighten each bar to a toler-
ance of 10/1000 inch, because any-
thing less straight will cause rotation-
al torque during heavy lifting. We
make it of stainless steel because it
needs no coating, so there’s nothing
to peel off, chip, or rust. Finally, we
ultrasonic test and magnetic particle
test every bar to detect internal and
external cracks that can cause the
bar to snap. The International
Powerlifting Federation (I.P.F.) counts
our stainless steel Olympic bar among
the very few that it approves for
International Competition. We appreci-
ate the endorsement, I.P.F., but we’re
pressing ahead with Design No. 124
anyway. 

P.O. Box 1470   San Pedro, CA 90733   USA    Tel 310.514.1155   Fax 310.514.1363   www.ivankobarbell.com   info@ivankobarbell.com

ANNOUNCING!

The fitness industry’s leading risk management specialist, Ken Reinig has 
formed a new insurance agency, Reinig Insurance Solutions.  

As past president and founder of Association Insurance Group, Ken has 
been insuring health clubs, instructors, and personal trainers for over 20 
years.  

If you are currently dissatisfied with your existing insurance company, or if 
you would simply like to save some money on your insurance premiums, 
please contact Ken and Tiffany for a quote at 1-800-668-2340.

Complete Insurance Solutions for the Fitness Industry:
Health Club Property, Liability, and Workers’ Comp

Equipment Manufacturers Product Liability

Personal Trainers and Group Exercise Instructors Professional Liability

Ken Reinig
President

Tiffany White
VP of Sales & Marketing

PHONE: 800-668-2340  I   FAX: 303-800-0548

Ken@theinsuranceguy.com  I  Tiffany@theinsuranceguy.com

keymaninsurance.com
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S
ince 1973, ASF has been an industry icon when it 
comes to club software and payment processing. Their 
products and services are evolving constantly; keeping 
club owners on the forefront of the latest business 

technology they need to run and grow their clubs. We recently 
had an opportunity to sit down with Jason Weston, VP of Sales 
and Development and Jason Abucejo, Senior Sales Executive to 
talk about the exciting changes that are happening at ASF and 
where they see the industry, and ASF, heading in the future. 

NFTJ:  How has the economy affected club owners and what do 
you see clubs doing to adjust?

ASF:  The economy has definitely affected member programs 
and pricing. Clubs are offering more flexible payment processing 
options to members for their dues, such as weekly and biweekly 
billing as opposed to only monthly drafts.  Clubs have also 
created other revenue streams or Add On Billing for services 
such as personal training, boot camps, childcare, lockers, 

towels and club enhancement fees. The economy over the last 
five years has also caused clubs to look for ways to cut costs, 
evaluate all processes, and challenge the status quo. This 
mentality has caused ASF to do the same and adjust to meet the 
needs of the industry.

NFTJ:  How has that affected ASF’s pricing for club?

ASF:  We’ve had to change our approach to the pricing options 
we offer and the service options for our clients. We’ve taken 
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a close look at how we can be more efficient, invested in 
technology and automation, and invested heavily in training to 
reduce turnover. The investments made have allowed ASF to 
look at every client situation individually and price accordingly. 
We’ve historically always offered a percentage pricing system 
based on the amount collected.  However, now there are many 
options and levels we can offer that relate to per item/debit 
pricing and merchant fees, based on all of these factors.

NFTJ:  By changing ASF’s pricing approach, how has that 
changed the service levels?

ASF:  The service level is dramatically different than what is 
was in years past.  For example, we can work with clients on 
just processing payment files and not require the use of ASF 
software.  Additionally, we can offer the ability to customize the 
number of times a member will be drafted, re-submitted, and 
contacted based on the client’s preference. Drafting days and 
cash flow remit schedules have also been expanded to meet the 
changing needs of our clients.

NFTJ:  How has ASF adapted to the additional revenue streams 
that clubs are creating? 

ASF:  ASF has identified how to process those revenue streams 
with the same frequency, flexibility and follow up that we offer 
for standard membership payments. Not all additional revenue 
streams are collected on the same frequency as membership 
dues.  So, the ability to draft add-ons weekly, bi-weekly, monthly, 
quarterly, semi-annually, or annually without additional fees, 
even if they are on a different frequency than the membership 
dues, has become more important.  

NFTJ:  So, are clubs looking for more control with their 
memberships?

ASF:  In some cases, yes, clubs want to control the number 
of draft attempts and communication with their members.  In 
such cases, ASF can be completely transparent or involved 
at any level of communication with the member. We’ll still 
gladly handle all contracts from data entry to cancellation 
management, which works for most clubs. On the other hand if a 
club wants to handle all contact with their members leaving ASF 
to only process payments, we’re happy to accommodate that. 

NFTJ:  How have all the advancements on the financial side 
affected ASF from a technology standpoint?

ASF:  ASF has always had pride in the advanced technology of 
our software, but the past 5-10 years have driven us to make 
significant changes.  Paper contracts have declined with the 
development of signature capture and electronic agreements 
that can be saved on computers, laptops and iPads.  Internet 

check in from multiple points of entry, with 24/7 security 
and access restriction capabilities, have grown significantly.  
However some of the most significant changes have to do 
with the creation of member access.  Online portals allowing 
members to access their billing accounts, purchase training 
sessions and schedule appointments with trainers from their 
smartphone, iPad or laptop have been key to member usage and 
retention.  Finally, integrating this information with social media 
apps and marketing and retention companies have helped clubs 
increase their member satisfaction. Clubs have embraced the 
idea that it’s cheaper to retain a member than to acquire a new 
one and we’ve done all we can to help that movement.

NFTJ:  How have the heightened PCI compliance regulations 
affected clubs?

ASF:  Card networks and government regulation have put a great 
burden on anyone accepting credit cards or bank information 
for payment with costly penalties for non-compliance. We’ve 
seen a significant number of clubs transferring their billing 
processes away from their current software platform because 
it is no longer compliant with protecting credit card and bank 
account information. Fortunately, most software companies 
believe in data portability and membership data transfers have 
become more sophisticated and seamless. By being a PCI Level 
1 compliant processor and partnering with one of the strongest 
banks in the world, ASF is in the best possible position to 
protect its client’s data and help clubs maintain integrity when 
dealing with their members. 

NFTJ: Do clubs have to use your software platform with your 
financial services?

ASF: No, not at all. While most clients do use our software, one 
of the biggest changes we’ve made is allowing integration of 
our financial services into any other club management system. 
We know that people develop comfort levels with their software 
platforms. We offer many levels of service flexibility to our 
clients that choose to integrate with another program. We can do 
everything from process the files to full-service follow-up. 

NFTJ: What’s next for ASF?

ASF: We’ll continue to think outside the box and keep on point 
with technology changes and trends to offer our clients the most 
advanced products in the industry. ASF started in an office with 
a phone and a Rolodex. We’ve come a long way from there! 
We’re proud of our history and contributions to the industry and 
we intend to keep the innovation coming for years to come!

To lea rn  more ,  ca l l  1 -800-227-3859,  o r  v i s i t  
www.asfinternational.com.
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Parents who work out in your club often bring their children 

to your nursery because it is safe and convenient. However, the 

typical fitness center controls the cost of providing this service 

to its Members by simply providing an on-site babysitting 

service. You can now offer much more by converting your 

existing nursery to a Champions Youth Fitness Center®! 

Transform Your Club 
into a Family Fitness Center 
by Adding Youth Fitness
The National Center for Health Statistics recently announced that one third of American children 

are either obese or overweight – because of their sedentary life style and fast food consumption. 

In fact, this is the first generation of Americans who are expected to have a shorter average 

life span than their parents. Champions Youth Fitness® believes that America’s 34,000 

fitness centers can play a key role in solving the nation’s youth obesity crisis and has created a 

licensing program to give you the equipment and programs you need to introduce exercise and 

proper nutrition to the children of your Members. 
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Youth Fitness – A New Profit Center 
When you convert your nursery to a Champions Youth 

Fitness® center, you will dramatically expand your services 

by offering youth fitness to your members and to your 

community. By opening a Champions Youth Fitness® center 

within your club, you will offer a complete fitness experience 

for the entire family which means you will be able to increase 

your average monthly dues by selling more expensive family 

memberships. You will also increase your ancillary income by 

expanding the range of merchandise and programs that you 

can sell to your members. 

With Champions Youth Fitness®, you’ll be able to sell 

more Family Memberships at a higher monthly dues rate.  

Even in tough economic times, most parents will make 

whatever sacrifice it takes to better provide for their children. 

By adding Champions Youth Fitness to your club, you’ll be 

giving your Members a convenient and cost effective way to 

help their children begin a lifetime of fitness and wellness. 

Champions Youth Fitness - A Unique Sales 
Proposition
If you’d like to add Champions Youth Fitness® to your club, 

the first step is to conduct a competitive analysis of any youth 

fitness programs that are available in your market. We believe 

you’ll find very few and that any you find will not have the full 

range of fitness and wellness programs that we offer.  Youth 

fitness, which has been underserved by the fitness industry, 

is an untapped market that your club can quickly and 

inexpensively attract - thus creating a market niche for your 

club. When you add Champions Youth Fitness® to your club, 

you’ll be able to provide a unique service that is far superior 

to anything your competitors can offer and we will protect 

your territory to keep it unique! In the end, Champions Youth 

Fitness® will be a compelling reason for families to purchase 

a Family Membership at your club. 

The Champions Youth Fitness™ Center Limited 
License Opportunity includes: 

1
Exergaming Sport wall - A wall mounted video 

experience promotes cardio vascular exercise by 

engaging children in fun and entertaining games that 

keep them moving.

2
Youth Fitness Equipment – Choose from different age 

appropriate equipment lines that target different age 

groups for core strengthening, cardio vascular and 

strength training. 

3
KidShape 2.0. Nutrition Classes – Our proprietary 

nutrition and behavioral modification program 

will teach good nutrition to your members and 

their children. One of your staff members will be trained to 

offer this nutrition program adding an important service to  

your club. 

4
Youth Fitness Personal Training Certification – A 

personal trainer of your choice will receive a youth 

personal training certification from the International 

Sports Science Association – at no additional charge for your 

first trainer. 

5
ZumbAtomic Kids Group Classes – These group 

classes are the current rage in the fitness industry. 

Each Champions Youth Fitness® license includes 

the ZumbAtomic programming and a certification for  

one instructor. 

6
Search Engine Optimization – A web page will be 

added to your website to drive local searches for 

youth fitness to your website. 

7
Financing Available – We can package the entire 

license into one equipment lease to finance your 

repayment over 36 months for under $1,000 per 

month based upon credit approval. By financing this package, 

your club will achieve positive cash flow much faster!  

For more information: 

www.championsyouthfitness.com

Call (877) 294-YOUTH (9688) 
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After spending many 

hours and years in this 

challenging industry, it 

may be time to sell. 
 

If your fitness center has been a 
success, you’ve probably had to pour 
most of your time, energy, and money 
into it. You may see your company as an 
extension of yourself, and it may be hard 
to even imagine life without it. 

On the other hand, your fitness 
center may have been only marginally 
successful, and something you can’t 
wait to get rid of. Or perhaps you 
entered into the fitness industry with 
the idea that it would be a short-term 
opportunity and that you’d sell whenever 
you got a decent offer.

Whatever your situation, selling 
your fitness center will be one of the 
most important choices you’ll ever 
make, because unlike virtually every 
other business decision you’ve made 
over the years, you’ll only do this once. 
You get a single chance to put a price 
tag on possibly years and years of 
effort — and once you sign the sales 
documents, it’s over.

You’ll come out way ahead, both 
financially and personally, if you make 
an effort to understand the steps in 
selling, formulate your plan carefully, 
and, when the time comes, take the 
opportunity to negotiate a price and 
terms that satisfy your reasons for 
getting out of the fitness industry.

The  in fo rmat ion  be low  w i l l 
guide you through the steps to 
make selling your fitness facility 

painless and less stressful, and at the 
same time help you receive top dollar.

Placing an appropriate value on 
your business

Your fitness facility has value to a 
buyer based on several measurable 
calculations. It is crucial to evaluate your 
business properly in order to increase 
your selling opportunities.
 
Presenting your business to 
potential buyers

Finding a qualified buyer is the first 
step. Qualified buyers will want 
information about your membership 
base, competition, financial history, and 
lease. This information must be provided 
in a professional and organized manner 
to ensure your credibility. Your financials 
may also need to be reconstructed to 
show your business in the proper light. 

Maintain confidentiality

Confidentiality is essential when 
trying to sel l  your business. If 
employees know that you are selling 
and that  changes a re  coming, 
they may seek other opportunities. 
Competitors may use this information 
against you, and members may seek 
cancellation and stop bringing guests.  

Structuring a deal

Financing terms, personal guarantees, 
tax implications, leases, royalties, 
non-compete agreements, and more. All 
of these areas are crucial, and are part 
of the sales process.

Progressing and closing the deal

From the Letter of Intent to the 
Purchase Offer, these are some of the 
typical, but time consuming, steps 
that will lead you to a successful 
closing date.

With over forty years in the fitness 
industry, the team at Global Fitness 
Association understands there are many 
tasks and challenges you don’t enjoy, 
and selling your fitness center might be 
one of them. 

We are avai lable for  pr ivate 
consultation and encourage you to 
give us a call today. We will be happy 
to discuss your situation, with no 
obligation on your part. If we feel that 
we can be of assistance to you, we 
will provide you with specific recom-
mendations, including objectives, time 
frames, and costs.

Whether you’re new to the fitness 
industry or a seasoned veteran, with our 
Executive Assistant and Consultation 
Services, you will have complete access 
to seasoned fitness professionals (40 
years and counting) to discuss your 
special needs and/or daily challenges. 

A special “Thank you“ to hundreds of 
fitness center owners, managers, and 
other fitness professionals for making 
Global Fitness Association their number 
one resource in 2012.

Thanks to Cate Sundling, Gary Gresham, 
and Jim Phillips for contributing to this 
article. For more information about 
Global Fitness Association, contact  
Gary Hood at 775-298-1616, or email 
gary@gfatoday.com.

Selling Your Business – You’d be 
lying if you said you never thought about it. 
By Gary Hood, Global Fitness Association, LLC
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ACCESSORIES

Gym Valet • 866-435-2009
www.gymvalet.com
info@gymvalet.com

BILLING SERVICES

ASF International • 800-227-3859
www.asfinternational.com
info@asfinternational.com

eFit Financial • 877-772-3348
www.efitfinancial.com
sales@efitfinancial.com

EZFacility • 866-498-3279
www.ezfacility.com
adamz@ezfacility.com

CARDIO EQUIPMENT

Ball Bike • 877-668-4402
www.ballbike.com
sales@ballbike.com

Fit Interactive • 877-320-0022
www.fitinteractive.com
moreinfo@strivefit.com

Helix • 888-453-0166
www.helixco.com
GM@nationalfitnessgroup.com

Jacobs Ladder • 866-697-4100
www.jacobsladderexercise.com
info@jacobsladderexercise.com

Nautilus Commercial • 800-874-8941
www.nautiluscommercial.com
info@nautiluscommercial.com

Precor • 800-786-8404
www.precor.com
commsls@precor.com

reACT • 888-700-6882
www.reacttrainer.com
info@reacttrainer.com

SportsArt Fitness • 800-709-1400
www.sportsartamerica.com
info@sportsartamerica.com

Star Trac by Unisen • 800-228-6635
www.startrac.com
sales@startrac.com

Thorotread • 800-805-4591
www.fitnesstoolsusa.com
jellis@fitnesstoolsusa.com

True Fitness • 800-426-6570
www.truefitness.com
info@truefitness.com

VersaClimber • 800-237-2271
www.versaclimber.com
email@heartrateinc.com

FITNESS ENTERTAINMENT

MYE Club TV Systems • 800-779-6759
www.myeclubtv.com
info@myclubtv.com

FITNESS TESTING

Microfit • 800-822-0405
www.microfit.com
sales@microfit.com

FLOORING

Centaur Floor Systems • 800-536-9007
www.centaurfloors.com
info@centaurfloors.com

FREE WEIGHT EQUIPMENT

Cemco Strength • 855-232-3626
www.cemcostrength.com
sales@cemcostrength.com

Hampton Fitness • 877-339-9733
www.hamptonfit.com
ronhornbuckle@hamptonfit.com

Intek Strength • 866-996-3825
www.intekstrength.com
jimsprague@intekstrength.com

Ivanko Barbell Co. • 310-514-1155
www.ivankobarbell.com
chet@ivankobarbell.com

Umax Strength • 888-851-8989
www.umaxstrength.com
info@umaxstrength.com

FUNCTIONAL FITNESS

Fit Interactive • 877-941-8784
www.fitinteractive.com
moreinfo@strivefit.com

FitWall • 307-638-4046
www.fitwall.com
doug@brendleusa.com

Torque Fitness • 877-867-7835
www.torquefitness.com
LShore@torquefitness.com

GENERAL CONTRACTOR

Flynn Construction • 800-434-7759
www.flynn-construction.com
info@flynn-construction.com

INSURANCE

Reinig Insurance Solutions • 800-668-2340
www.keymaninsurance.com  
ken@theinsuranceguy.com

LEASING/FINANCING

Affiliates Capital • 978-400-1628
www.affiliatescapital.com
clemar@affiliatescapital.com

First Financial • 800-956-7313
www.ffcash.net
paul@ffcash.net

LICENSING/FRANCHISING

Ms Fitness / Miss Fitness 
541-830-0400

LOCKERS

Foreman Lockers • 202-375-0434
www.foremanlockers.com
rshaffer@foremanproducts.com

Ideal Products • 800-88-IDEAL
www.idealockers.com
idealocker@aol.com

NUTRITIONAL PROGRAMS/SUPPLEMENTS

SupplementsToGo.com • 877-517-4652
www.supplementstogo.com
customerservice@supplementstogo.com

PUBLICATIONS

Ms. Fitness Magazine
www.msfitness.com
contact@msfitness.com

National Fitness Trade Journal
www.msfitness.com
nationalfitness@msfitness.com

REFURBISHED/REMANUFACTURED EQUIPMENT

Fitness Equipment Source • 800-748-5125
www.fitnessequipmentsource.com
fitbizmc@aol.com

SAUNA & STEAM EQUIPMENT & SUPPLIES

Diamond Fitness • 800-966-7758
www.diamondfitness.com
psparks@diamondfitness.com

SOFTWARE

ASF International • 800-227-3859
www.asfinternational.com
info@asfinternational.com

eFit Financial • 877-772-3348
www.efitfinancial.com
sales@efitfinancial.com

EZFacility • 866-498-3279
www.ezfacility.com
adamz@ezfacility.com

Paramount Acceptance • 800-316-4444
www.paramountacceptance.com
sales@paramountacceptance.com

STRENGTH EQUIPMENT

Ab Coaster • 866-219-5335 x4
www.theabscompany.com
info@abcoaster.com

BILT by Agassi & Reyes • 702-215-2181
www.biltbyagassiandreyes.com
info@biltbyagassiandreyes.com

HOIST Fitness Systems • 800-548-5438
www.hoistfitness.com
sales@hoistfitness.com

MtEverClimb • 866-282-5402
www.mteverclimb.com
ckamp@mteverclimb.com

Nautilus Commercial • 800-874-8941
www.nautiluscommercial.com
info@nautiluscommercial.com

Precor • 800-786-8404
www.precor.com
commsls@precor.com

REP-MAXX • 855-737-6299
www.repmaxx.com
info@repmaxx.com

SportsArt Fitness • 800-709-1400
www.sportsartamerica.com
info@sportsartamerica.com

Strength Inc. • 800-370-3307
www.strengthequipment.net
strengthinc@ltlink.com

Strive Enterprises • 877-941-8784
www.strivefit.com
moreinfo@strivefit.com

Torque Fitness • 877-867-7835
www.torquefitness.com
LShore@torquefitness.com

TANNING EQUIPMENT & SUPPLIES

International Tanning (HEX) • 800-556-3201
www.itehex.com
info@itehex.com

TRADE SHOWS

National Fitness Trade Show • 541-830-0400
www.nationalfitnesstradeshow.com
nationalfitness@msfitness.com

YOUTH FITNESS

Champions Youth Fitness • 877-294-YOUTH x 3
www.championsyouthfitness.com
paul@healthclubexperts.com

LIST YOUR COMPANY HERE!

80% of Americans expect to find product information 
online before they make a purchase. Make sure they find 
you. List your company’s information in our NFTJ Web 
Directory, both print and online, for only $250 per year 
(5 issues). To learn more, go to www.NFTJWeb.com, call 
(541) 830-0400, or email editor@NFTJWeb.com. 

www.NFTJWeb.com 
Your Online One-Stop-Shopping Source

!

www.reacttrainer.com
!!!!!!"#$$$#%&&#'$$( !!!!!!"#)&)#$*"#"+"'

Scan to watch the video

Training & Conditioning

Sports Medicine

Military and Emergency

Rehabilitation

Functional Training 

Senior’s Health 

Pro Sport and more...

The Time Machine.

Achieve rapid strength gains in 
just two 7 minute sessions per week
with zero impact, anaerobic excercise.
E�cient, fast and e�ective.

The all-new reACT eccentric trainer 
represents a paradigm shift in health
and �tness with results for:

Join our Social Community
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Toll Free: 866.697.4100   |   jacobsladderexercise.com
Jacobs Ladder, LLC  |  908 Niagara Falls Blvd. / Suite 108  |  North Tonawanda, NY 14120

Phone: 716.692.1455  |  Fax: 716.692.1780  |  info@jacobsladderexercise.com

IntroducIng

climb Your Way 
 to Peak condition

the Stairway is the ultimate Stair climber!

A product of

Stairway Features:

 • Easier to Get On

 • Narrow Design Easily Fits  
   Through Most Doorways

 • Self-Powered

 • User Controlled Speed

 

Become a family fitness center
 Champions Youth Fitness is now offering your club the following package:

Convert Your Existing Nursery Space To 
a Youth Fitness Center!

                                                                                         

For More information: 
championyouthfitness.com
(877) 294-Youth(9688)

a  Xerplay Sport wall - a wall-mounted, video   
 experience will promote cardio vascular exercise

a  Cardiovascular & core strengthening 
equipment – this unique equipment is 
designed for youth up to the age of 7

a  KidShape 2.0 Classes - Your staff member 
will be certified to conduct a nutritional and 
behavioral modification program for your 
members and their children

a  ZumbAtomic group classes – Zumba’s 
certification program & music for classes will 
be given to an instructor of your choice  

a  A web page – Added to your current website 
to promote your youth fitness program to 
drive traffic to your club

a  Lease Financing available – Finance the entire 
package to preserve your cash flow $$$
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