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ALWAYS INNOVATIVE. ALWAYS IN MOTION.
At HOIST Fitness, we strive to provide products as unique as your users. With strength training products like our popular ROC-IT lines, which 
move with the user to reduce unnecessary stress, and our line of dual-function machines, it’s clear we design with the user’s goals in mind. 

Contact us at 800.548.5438 or sales@hoistfitness.com for more information 

JOIN THE MOVEMENT ®

ALWAYS INNOVATIVE. ALWAYS IN MOTION.

CONTRACT # GS-07F-0322K 
GENE BRUTON 866.488.6853

HOIST ® DUAL CHIN/DIP ASSIST 
The Dual Series Chin/Dip Assist features 

HOIST Flip ‘n Grip™ handles which flip from a neutral 

grip pull-up to a narrow grip chin-up. Additionally, the 

machine offers wide grip handles and unique rock grips 

for more advanced pull-ups that develop wrist, arm  

and shoulder strength.
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HOIST® ROC-IT® PRONE LEG CURL
The ROC-IT Prone Leg Curl features a more 

upright beginning angle making it easier for 

users to enter and exit the machine. As 

the user contracts their hamstrings, 

the ROC-IT technology moves the 

upper body to a more optimal lower 

angle, stretching the hamstrings for 

more flexibility and power while 

reducing pressure  

on the spine.
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© 2014 Precor Incorporated

See it in action at precor.com/treadmills 
800.786.8404

Our new  
 beauty is a beast.
The new Precor treadmills can take the pounding and still be as reliable as your best friend.   
Built rock-solid, our new Experience™ Series treadmills feature more metal and less plastic to stand up over time. They take advantage 
of our most energy efficient motor drive to help lower your cost of ownership. You’ll also increase up-time thanks to an external status 
light that lets you know at a glance when to perform life-extending maintenance. 

2014_Precor_TRM_041614-final.indd   1 4/21/14   9:27 AM
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Building great relationships 
begins with listening.

“The great thing about ASF first and foremost, is their customer service. I love the fact that pretty 
much any part of the day, I can contact my rep. and get an answer to any question that I may have. 
It’s been huge for me to know that I have a trusted partner in the business who has my back.”

Joseph Chlubna EQ Fitness, Princeton-by-the-Sea, CA

Payment Solutions

Payments I Software I Marketing

At ASF, we recognize that good things happen when we pay attention to our 
clients’ goals and needs. It’s the starting point for our client service team by 
earning your trust, and eventually becoming your solution-oriented problem solver. 

ASF is a true relational partner, and we take pride in our client’s success. 
As the first billing company in the health club industry, we’ve spent over 
40 years perfecting the art of listening. In these times of over-hyped 
technology, club owners are expected to understand complicated 
software without the benefit of ongoing support and training. ASF 
believes you deserve more in meeting your expectations. By getting 
back to old fashion values of good customer service through genuine 
listening and communication, we build positive client relationships and 
exceed expectations.

     • User-friendly online software and unlimited training
     • Fair and reasonable fee structure
     • No hidden fees and long-term contracts
     • Flexible remit and draft dates

KNOWLEDGE
SPEAKS

WISDOM
LISTENS

1-800-227-3859
ASFpaymentsolutions.com

Learn More:
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PRIME Fitness USA: Poised for Success
PRIME F i tness  USA i s  a 

company ready to prove itself. 

The PRIME brand may seem 

like a newcomer in commercial 

and home gym equipment, 

having just hit the market in 

October 2014. In reality, though, 

it is part of a proud legacy of 

innovative and well-known 

fitness technology. 

The PRIME story
PRIME was launched in 2014 by Specialty 
Fitness Systems (SFS). SFS was a 
company created by Specialty Fabrication 
and Powder Coating (SFPC), who since 
2009 was the sole manufacturer for 

STRIVE, a leader in the strength training 
industry. 

STRIVE is best known for their 
innovative cam technology, which allow 
users a variety of resistance selections 
at different points within an individual 
exercise motion. With the resistance set 
at any of nine options on the cam, users 
can pinpoint a workout onto a specific 
stretch of their muscle – helping greatly 
with spot muscle training, rehabilitation 
or just getting a total body workout faster.

In early 2014, SFPC acquired 
STRIVE’s cam technology and other 
patents and created SFS. Armed with the 
cam technology and a philosophy rooted 
in innovation, SFS launched PRIME. The 
new PRIME brand combines STRIVE’s 
cam technology with SFS’s innovation and 
manufacturing prowess to create three 
lines of selectorized machines: Evolution, 
Hybrid, and Legacy. Each machine 
boasts the aptly named SmartCam™ 
technology, and each Evolution and Hybrid 
selectorized  machine includes easy weight 

changing with  a push-and-pull adjustment 
bar offering five-pound increments. PRIME 
also boasts a unique aesthetic, with 
modern features like perforated metal 
weight shields, metal frames and eye-
catching green details.

Three great lines for fitness enthusiasts
The Evolution line by PRIME offers classic 
machines such as the Arm Curl and Chest 
Press, and includes up to 20 different 
machine options. The Evolution line also 
features a newly designed SmartCam, 
offering a more compact design with an 
increased strength curve. Perhaps the 
most unique feature of the Evolution line 
is its fully metal frame that provides a 
stark contrast to the tubular frames seen 
on most units on the market today. The 
design provides the stability and durability 
customers expect from PRIME, with a 
smaller vertical footprint and sleek visual 
appeal.

The Hybrid line by PRIME is a 
refreshing blend of innovation and 

PRIME Evolution Leg Extension PRIME Legacy Chest Press
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performance. Hybrid units feature the 
original SmartCam, offering users from 
five to nine resistance options within 
each exercise motion – which offers 
an incredibly customizable workout in 
less time than traditional selectorized 
machines. With a sturdy all-metal 
construction, this line is as durable as it 
is unique. The PRIME Hybrid also features 
the easy-to-use add-on weight system, 
allowing users to add more weight with 
just the turn of a knob.

Finally, the Legacy line by PRIME is 
familiar to any STRIVE enthusiast. Like 
Hybrid, Legacy machines come equipped 
with the original SmartCam technology and 
feature a sturdy tubular design. Legacy 
units also offer customers an open or 
enclosed weight shield option. Currently, 
Legacy units are available in both 
selectorized and plate-loaded options.

PRIME partners with the Pittsburgh Steelers 
“The acquisition of STRIVE’s cam 
technology is really what propelled 
the development of PRIME,” said Rod 
Griffin, President of SFS. “It provided us 
the opportunity to enhance the design 
and efficiency of the STRIVE cam 
that ultimately became our SmartCam 
technology, featured on the [PRIME] 

machines.” As an official provider of 
strength training equipment for the 
Pittsburgh Steelers, Melissa Griffin, 
CEO of SFS, has a long-term vision for 
expansion. “PRIME is positioned for 
vast growth opportunity. Our partnership 
with the Pittsburgh Steelers gives us 
invaluable real-time feedback and insight 
from professional athletes and strength 
coaches. That connection allows us to 
keep our finger on the pulse of trends 
and has already helped us develop new 
strength training equipment we plan to 
unveil at IHRSA in 2015.”

Excellence that’s made in the USA
PRIME’s unique, modern and industrial 
design underpins the stability, durability 
and quality that separate the equipment 
from its contemporaries. “With the design 
of the new PRIME lines, we wanted to 
create something that reflected the high 
quality and unique nature of the PRIME 
product,” said Melissa Griffin. When SFS 
designed PRIME equipment, usability 
was the critical goal. An example is the 
handle-adjusted add-on weight system 
that makes adjusting incremental weight 
effortless for users.

Along with the Evolution, Hybrid, and 
Legacy lines, PRIME also offers a variety 

of home and commercial gym products. 
PRIME’s state-of-the-art functional trainer 
features a duel weight stack system and 
adjustable arms that provide users with a 
nearly limitless number of exercise and 
workout options. Their racks and rigs, 
arguably the most sturdy and durable 
units on the market today, are tested to the 
extreme by world-class athletes everyday 
– most notably in the weight room at the 
Pittsburgh Steelers training facility. 

The team at SFS is proud that PRIME 
is one of the very few fitness equipment 
products made and manufactured solely in 
the United States.  SFS manufactures all 
PRIME equipment at their newly renovated 
plant in Rouseville, PA. “Just like SFPC, 
it’s extremely important to us to keep all 
facets of the manufacturing and assembly 
of PRIME equipment here in the United 
States,” said Rod Griffin. “We are currently 
one of the very few fitness equipment 
companies who can say that. “Made in the 
USA” is important to us and we aim to do 
business in the communities in which we 
live and work.”

For more information about SFS and 
PRIME, visit www.PRIMEfitnessUSA.com 
or call 855-369-4375 to request a quote 
today.
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PRIME Hybrid Arm Curl PRIME Evolution Arm Curl
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MAKING 
ATHLETES
STRONGER.

FOR QUICKNESS
FOR SPEED
FOR POWER
FOR SAFETY

BILTBYAGASSIANDREYES.COM

CHANGE OF DIRECTION (C.O.D.)
THE 2013 FIBO INNOVATION AWARD WINNER

FOLLOW ONLINE

facebook.com/
BILTbyAgassiAndReyes

twitter.com/AgassiAndReyes

youtube.com/user/
BILTbyAgassiAndReyes

CORPORATE
HEADQUARTERS

7020 W. Warm Springs Road
Suite 100
Las Vegas, NV 89113
T 702.215.2181

LEARN MORE

biltbyagassiandreyes.com



©2014 Star Trac. All rights reserved. Star Trac and the Star Trac logo are registered trademarks of Core Industries, LLC. SPIN®, Spinning®, Spinner®, the Spinning® logo and eSpinner® are registered trademarks 
of Mad Dogg Athletics, Inc. Spinner® NXT Black Belt™ is a trademark of Mad Dogg Athletics, Inc.

For more innovation contact Star Trac at 877.782.7872 or sales@startrac.com

For information about the Spinning Program contact Mad Dogg Athletics at 310.823.7008 (800.847.7746) or www.spinning.com

Spinning® and Star Trac continue to be focused on solutions that grow you business, and innovation that 

keeps us in the forefront of Group Cycle design. The new Spinner® NXT Black Belt™ brings the smooth quiet 

ride of a belt to the Spinner bike family.  While chain drive remains part of our heritage there is a growing 

demand for the function and feel of a belt drive system and the Spinner NXT Black Belt delivers this feature 

in a robust, iconic design.

FOLLOW US :

14-adv-039 NFTJ Black Belt Ad.indd   1 9/11/14   3:00 PM
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“I don’t wanna go to the club! It’s boring and 

there’s nothing for me to do there!” Parents with 

kids under the age of fifteen hear that protest 

countless times when trying to get the family to 

the gym. Most facilities have policies severely 

limiting those under the age of fifteen from using 

the fitness center. And while most places have a 

daycare for toddlers and young children, those 

who are seven to fourteen are in no-man’s-land 

telling parents and club owners “I don’t want to 

be with the babies”.

And what is it that these kids want? According to Hayden, 

age 10 from Wilmington, Delaware “We just want a place to 

play, have fun with our friends, and get some energy out.”  

Playing games is every kid’s passion, whether through sports, 

video games, or impromptu running around. The problem is 

most clubs don’t have a place for kids to do that; and that’s 

a serious issue for two reasons. First, kids don’t like going to 

the gym, making it difficult for their parents to get the most of 

their membership (thus leading to cancellations). And second, 

because of this disconnect to the club, those kids won’t want 

to join themselves once they turn the appropriate age. From 

very early on, they develop a dislike for going to the club, which 

can be catastrophic for your business.

Creating that space and bridging that gap between kids and 

the health club is Exergame Fitness’ expertise. Exergame Fit-

ness is the worldwide leader in providing facilities like YMCAs 

and Health Clubs with the best interactive fitness equipment 

and turnkey room solutions designed to engage seven to four-

teen year olds in physical activity by merging technology with 

gaming and adding a dose of fitness.  This concept isn’t exactly 

new, but it has finally been perfected.

Ed Kasanders, founder and CEO of Exergame Fitness, 

recalls the early years within the industry, “At the time, there 

were only a few products to choose from so we had to be cre-

ative with our programming and product placement to create 

that engaging space and make the program sustainable.” In 

fact, the interactive gaming industry was riddled with poorly 

made products in its infancy, and Exergame Fitness made a 

commitment to only sell the top of the line products trusted 

to hold up in a club environment. “We’ve had our share of 

trial and error too,” says Kasanders, “but the industry and 

technology have improved immensely, and our commitment to 

excellence has not changed. There are now dozens of products 

to choose from. Our specialty is partnering with our customers 

Exergame Fitness – Fixing Sales 
and Retention at the Kids Level
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and designing a space that fits with their needs, goals, and 

budget while supporting them with the best products and 

programming so they can create that interactive fitness space 

for their members and families.”

Since the initial idea of exergaming in 2003, the company 

has developed what they call the Exergame Youth X Room for 

kids ages 7 – 14. The idea behind the turnkey room package is 

that it’s a stepping stone 

area for kids where they 

can immerse themselves 

in interactive fitness, 

acclimating to the club 

environment and devel-

oping the healthy routine 

of coming to the club be-

cause they WANT to - not 

because they have to.

The Youth X-Room 

is a complete system 

that comes with all the 

interactive fitness equip-

ment, scoreboards, data 

tracking, room graph-

ics, reward system and more. The equipment is heavy duty 

commercial grade and incorporates a major component of 

fitness such as working on speed, agility, quickness, reaction 

time, sensory perception, strength, cardio, balance, cognitive 

capability and more. The variety and game-play make it so 

engaging that often kids don’t even realize they are getting a 

working out. After playing a nine inning baseball game on the 

Exerbike – a commercial grade recumbent bike connected to 

an XBox where one has to pedal for the controller to work – one 

kid realized he had biked seven miles and hadn’t known!  His 

mother said: “I can’t even get him to ride his brand new bike 

down the driveway!”

As technology has grown in its capabilities, so have the 

types of products available for interactive fitness as well as 

the number of clubs installing Exergame rooms. Each year 

between fifteen and twenty thousand students come to the 

Chicago Bulls Sox Academy with their school to spend the day 

in the Exergame room. And Exergame Fitness products and 

rooms can be found at hundreds of locations throughout the 

U.S. and internationally 

in JCCs, health clubs, 

and other institutions. 

Adds  Kasanders , 

“We’ve  worked wi th 

some fantastic leaders 

in the fitness industry 

who are always on the 

cutting edge and looking 

to improve their member 

experiences including 

Midtown Athletic Club, 

UFC Gym, California 

Fami ly  F i tness,  and 

Sport and Health..”

Because of Exergame 

Fitness’ longstanding history in the interactive fitness industry, 

they know which products are worth the investment and which 

are not. They get to see firsthand at the Chicago Bulls Sox 

Academy which products will stand up to the wear and tear 

and rough use of thousands of kids yearly. And they know how 

to create the perfect solution for your facility.

To learn more about Exergame Fitness and how they  

can help your faci l i ty  bui ld membership and  

retention now and for the future, contact them at: 

1-877-668-4664, info@exergamefitness.com, or visit 

www.exergamefitness.com.



Go Green in 2015

Innovative  •  Efficient  •  Durable

Last year, we introduced our third generation of the 
Green Series™. Energy-efficient cardio equipment 
featuring innovative components, unsurpassed  
durability and the lowest total cost of ownership in 
the industry. So, how did we do it? By benchmarking  
     the world’s best fitness equipment and aiming  
         even higher. By partnering with the leading  
            global manufacturers and challenging  
              conventional thinking. And by testing  
                the Green Series in some of the most  
                  demanding proving grounds.

                Discover the Green Series at: 
                    IHRSA, March 11 – 14 (Booth 223)
                    NIRSA, March 31 – April 1 (Booth 1113)

  800.862.1509
wwwGreenSeriesFitness.com  •  Info@GreenSeriesFitness.com

Interested dealers inquire at Dealer@GreenSeriesFitness.com
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Rope trainers like ROPEFLEX engage 

all muscles in your body while providing 

the benefits of aerobic and isokinetic 

exercises. This activates your entire 

powerhouse and offers a potent cardio 

+ resistance workout duo. Rope training 

equipment such as ROPEFLEX is based 

on simple and functional principles, using 

the laws of physics to allow you to get the 

same advantage and feel of rope climbing 

while virtually eliminating all injury risk.

ROPEFLEX, a California based 

company, offers a full line of rope 

trainers all made in the USA and built 

to the highest quality, commercial grade 

standards. From basic single station 

units to dual-position horizontal/vertical 

pullers and sophisticated trainers with 

our patented “HiperVision” computerized 

trainer programs we’ve got the products 

you need for today’s fast-paced fitness 

environment.

Since 2008 ROPEFLEX, a HIPEQ 

company, has been designing and 

manufacturing high quality, innovative 

full commercial fitness equipment which 

is effective, reliable and user friendly.  

Let’s face it, rope training is a grueling 

and challenging workout. It’s going to 

be hard work and if it isn’t you just have 

to increase the number of reps and/or 

resistance level. Rope pulling essentially 

works even the smallest muscles in 

your body allowing new muscle fibers 

to be generated while reducing your 

fat percentage. Rope pulling is also  

an aerobic workout so you’ll be burning 

more calories.

Powerful Resistance-Training
Only  ROPEFLEX mach ines  add 

progressive resistance to your routines 

which not only allows you to conserve 

muscle mass but build more muscle 

and strength while burning body fat. The 

faster you pull the harder the resistance.  

No expensive mechanical or electrical 

parts which, can break down… just  

add muscle!

 

High Intensity Interval-Training
Rope training is challenging, effective, 

and mimics natural body motion. 

Therefore, you can easily combine it 

with other intense exercises or just mix 

up a variety of rope training workouts 

with short breaks in between to create 

a power-packed HIIT workout or the 

new HIRT (High Intensity Resistance 

Training).  

The ROPEFLEX RX2100 OX2 easily 

attaches to existing crossfit rig/power 

rack framing and adds yet another 

versatile workout station with minimal 

cost. The rack-mountable design can 

turn any tired old power-rack into 

a cutting edge, brand new piece of 

equipment.  The OX2 is also compatible 

with Power and Bag racks.  Soft-braided 

rope for easy and comfortable grip and 

with our Progressive Resistance users 

will constantly be challenged. The 

RX2100 is also available in a water-

resistant outdoor version (OX20).

 

 

Functional Strength Training
Functional strength is the ability to 

run your load-joints (shoulders, hips, 

knees, and ankles) through a full range 

of motion without pain, stiffness, 

or restriction. This is also known as 

load-joint articulation. Every movement 

you make originates from the core. 

Therefore, working your core is critical 

for not only that 6-pack, but also for 

adequate core stability. Rope training 

works your entire core, which includes 

your abs, your transverse abdominis and 

your lower back. Rope training is an 

effective and practical workout which 

means you gain the strength required to 

perform real-life functions such as lifting, 

pulling, pushing and grasping.   

With the ROPEFLEX RX2300 IBEX 
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Rope Training With ROPEFLEX
The key to weight loss, coupled with a proper diet, 
is exercise. However apart from boredom there is an 
increased chance of a plateau effect if you stick to the 
same routine and the same old mundane machinery. 
Fortunately adding non-conventional functional training to 
your daily fitness routine can seriously shock most of your 
muscle groups and make you feel more alive than ever. 
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trainer you get the best of both worlds.  

Its unique dual position horizontal and 

vertical rope trainer is not only compact 

but with two extended cushioned seats 

and back supports the user can work 

different muscle groups adding additional 

variety to the workout. Progressive 

resistance challenges the user at any 

fitness level and its smooth operation 

and maintenance-free engineering allows 

you to focus on your training goals!  With 

a digital LCD display (time, distance 

and speed readouts) you can monitor 

and record your progress. Unparalleled 

workout variety – in one compact and 

versatile machine!

The ROPEFLEX RX2500 ORYX is 

our flagship model and is a full size 

commercial vertical rope climber 

complete with secondary pulleys for 

additional horizontal and bottom 

pulls.  The cushioned seat can be used 

for sitting or removed for standing 

rope pulls and if desired can also be 

removed to accommodate wheelchairs 

(ADA compliant).  Safe and effective 

rope pulling is now available to athletes, 

students, fitness enthusiasts and even 

for injury/rehabilitation purposes at an 

affordable cost! Perfect for CrossFit 

gyms, health clubs, schools/universities 

and police/fire centers. And, with 

continuously adjusting progressive 

resistance, your workouts will continue to 

challenge you for years to come. 

Upgrade with our optional HiperVision 

virtual training technology and put 

excitement back into your workouts.  

Real-time interactive visual display for 

training and motivation, goal setting 

for time or distance and the ability 

to interact with other racers in our 

HiperConnect Competition network mode.

  

The Safer Alternative
Rope pulling is a challenging, effective 

and safe way to enhance the daily 

workout routine.  In rope training with a 

pulling machine like the ROPEFLEX all 

force is applied to your muscular system, 

which means minimal stress is applied to 

the joints. This makes rope training not 

only effective but also safer. When you 

can’t go on for much longer, all you need 

it to do is just drop the ropes. You won’t 

overwork your muscles and won’t suffer 

from any severe pain.

For club operators rope trainers can 

become additional workout station as 

either a standalone unit or as a simple 

addition to existing weight training 

apparatus such as power cages.  For 

the individual exerciser rope pulling 

helps in adding variety to their workouts.  

ROPEFLEX rope trainers with progressive 

resistance will not only strengthen the 

core but will build muscle and burn 

calories. Rope pulling should be a part of 

every workout!  

For  more informat ion about 

Rope Pulling and ROPEFLEX 

full commercial rope training 

equipment  p lease check us  

out at www.ropeflex.com, email us  

at info@hipeq.com or call us at  

1-650-549-5888 ext. 1.

RX2500 shown with optional 
HiperVision system

The ROPEFLEX 

RX2300 IBEX 
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888.435.4926 (888-HELIXCO)
sales@helixco.com World’s First Lateral Trainer™

YOUR NEXT GREAT  
CARDIO PRODUCT

When was the last time you saw people smiling, downright giddy, in fact, while using  
a piece of cardio equipment?

That’s what you get with Helix Lateral Trainers. Everyone that tries Helix loves Helix.

And, the patented, 360 degree lateral motion creates radically more muscle activation 
than traditional cardio — up to 44% more muscle activation* in multiple muscle groups 
including core, glutes, and inner/outer thigh. This means Helix training is super  
effective, and members see REAL results FAST. Which keeps them smiling!

*Compared to the leading 
club elliptical trainer

Will yours be the next great facility  
to enjoy Helix?

EB Fitness 
Cleveland, Ohio
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“New Innovation, More Perspiration” is 
a fitting description for what’s going on 
at StairMaster, home of iconic fitness 
brands StairMaster®, Schwinn’s indoor 
cycling bikes and – since July of last year – 
Nautilus® commercial strength equipment. 

STAIRMASTER CARDIO AND TECHNOLOGY-RICH 
DISPLAYS MAKE THEIR DEBUT

StairMaster debuted the first of their new cardio products at 

IHRSA 2015.  The new line will replace the cardio line marketed 

previously under the Nautilus brand.  In addition to a treadmill, 

elliptical, upright and recumbent bike, StairMaster showcased 

the latest updates to Gauntlet® and enhancements to Black 

Beauty, the TreadClimber® 5.

Each of these products is mated to a new generation of 

consoles.  Three lines of consoles – a 15” touchscreen version 

with embedded television, a 10” touchscreen, and a large, user-

friendly LCD display will be available. The entire line carries the 

signature hammertone black finish that was introduced with 

Black Beauty, the TreadClimber®5 from StairMaster last year.

Dustin Grosz, President of Core Health & Fitness, the parent 

to StairMaster said,   “Our guiding design principle with these 

consoles is to create a technology platform that is open and lets 

clubs choose the mix of features and functionality from the leading 

technology developers and innovators.”  “Asset management, 

entertainment options like streaming from personal devices 

and IPTV, member data capture for workout feedback, progress 

tracking and motivation are evolving and advancing rapidly.  

Our open and modular approach lets clubs add in these 

management capabilities and member experiences at their own 

pace”, Grosz added.  

THE WORLD’S TOUGHEST OBSTACLE RACE 
MEETS THE TOUGHEST WORKOUT IN THE GYM

StairMaster is bringing more news to the cardio market through 

its partnership with Spartan Race®, the global leader in obstacle 

racing.  The two companies have developed an integrated Spartan 

Race Training Program for StairMaster’s Gauntlet™ StepMill®. 

The Spartan training programs are integrated with the machine’s 

console and provide users with custom training programs designed 

to test their determination, grit and stamina required for Spartan 

Races.  Users will tackle similar elevation, distance and heart rate 

levels experienced during an actual Spartan Race. 

“Linking these two brands is a natural fit – creating a new 

workout experience and providing health clubs with an exciting 

training tool that is connected to one of the fastest-growing lifestyle 

sports in the world. The Spartan Training Edition Gauntlet will let 

clubs position their services in a whole new way”, said Merrill 

Richmond, Vice President of Marketing.
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New Innovations From StairMaster 
And Schwinn

Over 1 million people participate in Spartan Races
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MORE THAN A GREAT BIKE FROM SCHWINN: 
EXPERTISE.

Schwinn’s indoor cycling bikes are at the center of a growing 

universe of products, experiences and instructor education that 

is keeping this brand at the forefront of the hottest trends in 

the segment. 

Schwinn indoor cycling broke new ground with the 

introduction of its Carbon Blue drive system in 2014.  For a 

brand founded in 1895 that incorporated a chain drive since 

its beginning, the shift to Carbon Blue was radical but the club 

and boutique studio market has embraced it.

Unlike a traditional bike chain, Carbon Blue is an 

engineered belt with a profile shaped like teeth.  The shape 

gives the rider a real road sensation. The belt is also incredibly 

durable and low maintenance. Carbon Blue is available 

now on Schwinn’s Authentic Cycling lines of bikes – the AC 

Performance Plus and the AC Sport.

In addition to this unique drive train, both of these bikes 

incorporate maintenance free magnetic brakes and feature the 

authentic bike fit and feel that Schwinn is known for.

Enhancements to Schwinn’s Echelon line of console’s 

power measurement system are another example of Schwinn 

leading the category.  “Measurement is motivation” says Travis 

Vaughan, Director of Product Management.  “We added power 

measurement (Watts) to the time-tested metrics of distance, 

heart rate and calories on our first console in 2009.  With this 

new generation of Echelon, our fourth, we’ve made the console 

display easier to read, easier to track the metrics you care about 

and easier to teach with” Vaughan added.

In years past, riders used metrics to track their own 

performance and improvement.  Now, through an ANT+ 

communications link, Schwinn is working with the top group 

display product developers around the world to take the 

class experience in new directions.  “From “leaderboards” 

to encourage individual achievement to team-oriented, 

videogame-like experiences that build community and 

interaction in the group cycling studio, we’re seeing an 

entirely new level of enthusiasm and business building going 

on in the indoor cycling space”, Vaughan added.  “It’s more 

than New York, London, and Hong Kong…Operators from São 

Paulo, Brazil to Salt Lake City, Utah are linking our bikes 

and consoles with these group display systems and creating 

amazing customer experiences.”

Schwinn’s commitment to continually improving the instructor 

experience will advance in 2015 building on the foundation set in 

2014.  One example is Schwinn’s mobile app, the Class Tamer™, 

which helps instructors organize and energize their class.  “Class 

Tamer gives instructors an easy to read app that shows what to do, 

what to say and what to play”, Richmond said.  The app won an

Outstanding Achievement Award at the Interactive Media

Awards™ in December 2014.

Class Tamer is available for download at the iTunes store.

Schwinn’s Class Tamer® is a music player designed to 
excel in the indoor cycling environment. Large swipe 
controls replace small buttons and instructors also can take 
advantage of unique features like integrated cueing notes, 
pitch control, and sound effects. 

For more information about these products and other 

developments from StairMaster, Nautilus, Schwinn,  

Star Trac® or Spinning®, call us at 888.678.2476, e-mail 

sales@stairmaster.com, or visit www.stairmaster.com.
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Watching the activities of a 
strength room over the course of 
a day, it might look like certain 
pieces of equipment were 
surrounded by an invisible force 
field that keeps most exercisers 
out. Premium fitness equipment 
provider Precor is changing that 
by creating strength equipment 
that attracts exercisers of all 
fitness levels and keeps them 
coming back for more.

A common question we get at Precor 
goes something like this: “We offer a full 
range of strength training equipment, but 
how can I get more members to use it 
regularly?” Fortunately there’s a simple 
answer that’s been proven by experience. 
Just eliminate the common barriers 
preventing your exercisers from using the 
equipment.   

Start by educating members about the 
tremendous value that strength training 
holds for every type of exerciser; young, 
old, new, experienced, male or female. It’s 
a common misconception that strength 
equipment is just for men or the body-

building crowd. But strength should be part 
of nearly every exerciser’s routine. Improved 
muscle strength helps protect joints from 
injury, increases metabolic function to 
keep weight off, protects bone mass and 
much more.

Simply seeing other people l ike 
themselves using a particular piece of 
equipment can often motivate exercisers to 
check it out. So regular orientation sessions, 
contests and group classes can increase 
strength training equipment usage across all 
groups. As the number and mix of people seen 
using a strength room rises, operators can 
build demand for the equipment organically. 

Get Pumped with Pete: How to Get Members 
to Use Your Facility’s Full Range of Strength 
Training Equipment  By Pete Borchert, Senior Product Manager at Precor 
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From extensive interviews with exercisers 
over the years, we know that strength 
equipment can look scary to the uninitiated. 
The sheer size of the equipment – not to 
mention the associated heavy plates – often 
make exercisers think they need to be really 
strong before they can use it. But that’s just 
not the case. While beginners might want to 
start with selectorized strength equipment, 
as they gain better control and their strength 
increases, plate-loaded equipment provides 
an important path to reaching new goals in 
their fitness journey. 

Even when exercisers decide to try plate-
loaded equipment, it can be frustrating for 
them to figure out how to get started. They 
often have the most basic of questions. 
Which way do I face? Is this the correct 
range of motion?  How much weight should 
I load? This unfamiliarity can lead exercisers 
to worry about looking silly – or worse, 
getting hurt. That’s why orientations and 
group classes are so important.

From an equipment perspective, Precor 
is working to make strength training more 
approachable to everyone who walks into a 
club. Everything from basic form, to color 
schemes, to usage cues are designed to be 
more welcoming and intuitive. Their natural 
feel and ability to grow with the exerciser’s 
increasing strength and proficiency 
encourage regular use. By pairing education 
with user-friendly equipment from Precor, 
operators can encourage exercisers of all 
kinds to make strength a part of their regular 
routine.

The Discovery™ Series Plate Loaded 
Line combines all of the functional 
performance elements demanded from a 
strength line with the design and attention 
to detail that is the hallmark of Precor 
premium quality. The result is an exceptional 
experience for everyone from the first-time 
user to the seasoned athlete.

One prime example is the just-
launched Precor Smith Machine. Its form is 

more welcoming without compromising 
performance. The large and inviting 
instructional placards and simple, 
sleek design all speak to the intentional 
approachability of the Discovery Series. 
Greater head clearance provides the optimal 
walk through design. 

The ergonomically precise 11-degree 
angle ensures the Smith bar glide path 
optimizes the natural movement of the 
human body. Safety stops are easy for 
exercisers to find and adjust. 

The innovative system is engineered 
to provide the high-end capacity of 
conventional machines at a much lower 
starting weight. At 25 pounds, the Smith 
bar assembly is one of the lightest in the 
industry. The incredibly smooth, solid 
bar feels natural, providing a comfortable 
starting point for any exerciser. The larger 
bar diameter disperses weight more evenly 
across the bar while providing the weight 
capacity demanded by heavy lifters. 

For operators concerned about 
durability, the new Precor Smith Machine 
is engineered to withstand the toughest 
commercial fitness environments, with 20 
percent fewer high-wear parts. 

Operators that choose Precor can 
further promote strength training, educate 
their members and drive usage of strength 
equipment through the Precor Coaching 
Center found at Precor.com. With training 
tips and workouts for exercisers and personal 
trainers, the Precor Coaching Center is the 
perfect complement to the Discovery Series.

For more information call 
1 (800) 786-8404 or visit 
www.precor.com.

Pete Borchert, known for his extensive 
knowledge of all things strength at 
Precor, would love to hear from you. 
Operators are invited to send strength 
related questions to mediarelations@
precor.com. Your question may be 
selected for an upcoming Get Pumped 
with Pete column.
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What Your 
Health Club 
May be Missing
Your health club probably has a Cardio area 
for treadmills and elliptical machines, and a 
resistance training area with free weights and 
Strength training equipment.  Your club might 
also have areas for group classes, and yoga and 
functional training. 

These areas are the common backbone to any successful 
health club, but there is another area that club members and 
prospects would like to see:  a dedicated core training area.  

Every person - members and future members - want to improve 
their midsection, and they all desire a lean, defined waistline.  So 
it only makes sense to provide a separate area of your club that is 
focused on the core.  Several successful Club chains have already 
figured this out and are now dedicating space specifically for core 
training.  It is proving to be smart business because members love 
to work their abs.

Still not convinced?  Here are the Top 10 Reasons 
Why Your Club Needs a Dedicated Core Training Area:

1 Everyone Wants Great-Looking Abs
 Men want to get rid of the love handles and beer belly and to 

develop a lean six-pack.  Women want a flat tummy and a slender 
waistline.  Installing a dedicated Core training area in your Club 
will instantly appeal to your members’ desire to have great-looking 
abs.

2  Surveys Show that Health Club Members Love Ab Machines
 Recent IHRSA surveys rank Ab machines as a top activity 

that your members value the most in their Health Club, right up 
there with treadmills, elliptical machines and free weights.  The 
American College of Sports Medicine also released its top trends 
for 2015, and once again Core training is on the list. 
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3 Abs Sell
 The next time you are in the supermarket, check out the 

headlines on the covers of popular magazines.  Many of them 
feature articles about getting a trimmer waistline, such as:
• How to Get Flat Abs Fast 
• Blast Belly Fat
• Two Weeks to a Tighter Tummy
• Six Pack Secrets

The magazines use Abs and belly headlines because they 
help sell Millions of copies.  People want great-looking abs, so 
marketers use abs to sell.  With a dedicated ab training area, your 
Club can do the same thing.

4  Dedicated Ab Training Areas are Becoming Popular at 
Successful Clubs 

Ab training areas are becoming mainstream in several club chains 
across the country. Both Planet Fitness and Retro Fitness offer a 
special area or circuit dedicated solely to ab training, and the trend 
continues to grow.  More clubs are jumping on board everyday 
because members love having a dedicated zone for core training.

5 Training Variety is Key
 There are many ways to train the abs and, like any muscle 

group, the key to improvement is Variety in Training. Installing 
a dedicated ab circuit area provides your members with a place 
to work their abs many different ways with different types of 
machines.  

6 Members Want to see Results
 Before you hire another salesperson or run more generic ads 

with price discounts in the hope of increasing sales, you should 
first consider this: People care about seeing results, and they love 
to work on their abs. Appeal directly to the needs and desires 
of your members by installing a dedicated ab training area and 
showing how to get great-looking abs.

7  You can offer Short-term Ab-focused training programs
 Increase your membership and generate more revenue from 

existing members by offering short-term ab-focused programs in 
conjunction with a dedicated core training area.  This will enable 
you to deliver to people what they really want: great-looking abs and 
a slender waistline.  By offering short-term ab-focused programs 
to prospects without the long-term membership commitment, 
you will attract people who probably never would have stopped by 
your club. These programs also work for your members who need 
a little challenge to get them back on track. Just make sure your 
member price is less than the nonmember price.

8  Ab Machines are “Silent Salesmen” that help Close Deals 
 A dedicated Ab training area with innovative Ab machines can 

become your “silent salesmen” to help new prospects get excited 
about joining your Club.  Think about the key decision moment for new 
prospects – the Club Tour.  People understand the Cardio area is for 
your heart, the Strength area is for your muscles, and there are rooms 
for fitness classes such as Spinning, Zumba or Yoga.  Most clubs have 
all of these things. Now, imagine showing them an area in your Club 
dedicated to core training.  What better way to complete your Club 
Tour right before you begin reviewing various membership options.  

9  A Thin Waistline Means a Healthy Heart
 A slim, strong waistline is not just about looking sexy. Many 

studies show that a healthy waistline also is an indication of heart 
health. In other words, where fat is located on your body matters 
when it comes to health risks. Researchers have found that people 
who have high amounts of fat in their abdomens compared to other 
parts of the body have higher risks of cancer and heart disease. 
The bottom line: You are not just selling vanity when you are selling 
abs—you also are selling good heart health.

10 Ab-Focused Marketing Works
 When you focus your marketing message on what people 

want, you can dramatically increase the number of sales you make.  
That means, focusing your Health Club marketing on showing 
your members how they can achieve a lean, sexy waistline with a 
dedicated ab training area in your Club.

Add a Core Strength Zone to your Club – Give Your 
Members a 4 Pack, 6 Pack or 8 Pack

The Abs Company recognized this growing trend in Core Strength 
Training and has designed several turnkey packages of Core 
Training equipment.  The Abs Company assists Health Clubs 
in laying out special dedicated “core strength zones” to fit 
into the existing environment of your Club.  The Abs Company 
manufactures 8 different machines that work your Abs at every 
angle, so you can now provide your members with a complete Core 
Strength Zone filled with effective ab training equipment.  The 
Abs Company offers several packages for every budget, including 
4 pack, 6 pack or 8 pack.

In addition to the well-known Ab Coaster, Ab Solo and Abs Bench 
brands, The Abs Company is launching several new Ab products 
in 2015, such as Target Abs and The Ab Coaster FT.  

For more information about planning a Core Strength Zone 
for your Club and for all of our product information, please 
visit www.TheAbsCompany.com or contact us toll free at 
866-219-5335 or via email at info@TheAbsCompany.com. 

Target Abs       The Ab Coaster FT
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     Entertain your members by providing real 
     time audio from TVs or any audio source.
     Available in 4 channel systems that can be 
     easily expanded to 32+ channels.
     Users download the AudioFetch App at 
     iTunes® or Google Play® stores. 
     Phone audio and TV video sync together.
     Guaranteed low audio latency.
     Easy to Install – Light-weight, low profile box 
     can be rack mounted or located near TVs.
     Compatible with most WiFi networks. 
     Plug-n-Play installation with no knobs or 
     other settings to configure. 
     Accepts an industry-best 3 audio input 
     types (analog, optical or digital coax). 

Introducing AudioFetch! 
Local TV Audio to Apple®
and Android® Smartphones.
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According to studies and 
statistics on the usage of 
smartphones in the United 
States, it is estimated that 
there will be more than 
196 million smartphone 
users in the U.S. by the year 
2016.  This is not surprising 
since you can look around 
anywhere and see people on 
their phone at any given time.   

In fact, what was once considered 
a “secondary device,” is quickly 
becoming a primary source for 
information and entertainment.  
According to digital analytics firm 
Flurry, people with access to a 
smartphone or tablet now spend an 
average of 2 hours and 57 minutes on 
them each day, putting phones ahead 
of televisions. Television, on average, 
gets about 2 hours and 48 minutes of 
attention each day, according to the 
Bureau of Labor Statistics. 

With these statistics in mind, it is 
clear that smartphones are being used 
everywhere we go, even the health 
club. The smartphone has quickly 
become a personal trainer, a coach 
and an entertainment portal for those 
working out.   

Smartphones are used to keep people’s 
lives organized, and keep them connected 
socially to those around them. When it 
comes to our health and fitness, one of 
the biggest obstacles is often finding and 
keeping the necessary motivation to stick 
to a workout schedule. Many have turned 
to utilizing online and mobile fitness logs 
to increase their motivation and to keep 
them on track.   

According to another report from Flurry 
Analytics, health and fitness apps grew at a 

faster rate in 2014 than the overall app 
market.   Flurry Analytics looked at 
more than 6,800 apps in the category 

and found that usage was up 
over sixty percent in the health 
and fitness app world, compared 
to just thirty-three percent for 
the entire app market.   

This data really shouldn’t 
come as a surprise if you look 
at the fitness wearables on 

the market that are designed to 
connect with a mobile app.      

T R U E  F i t n e s s ,  a  l e a d i n g 
manufacturer of cardio fitness 
equipment since 1981, has recognized 
these trends and is offering users a 
mobile experience to help keep them 
on track with their fitness goals.  With 
the TRUE Fitness app, available free 
for both Apple and Android devices, 
users can set fitness goals each week, 
keep track of all of their workouts 
(including statistics: distance, time, 
and calories), and receive that extra 

little bit of encouragement 
from a motivational coach.  
The TRUE Fitness app offers 
a visual representation of the 
user’s progress, as well as an 
overall total of how much you 
have accomplished toward 
each of your fitness goals. 

And, the app makes it 
easy to make sure you are 

keeping track of all of this information. 
With TRUE Fitness equipment, users 
can sync their mobile app via Bluetooth 
on many of TRUE’s consoles, and the 
workout summary data is automatically 
downloaded into the user’s mobile app. If 
the user in on a piece of equipment that 
does not have Bluetooth capability, they 
can download their workout summary onto 
a USB stick from the machine, and then 
load it in on their computer when they get 
home, through the online portal available 
through TRUE Fitness’ website. Or, the 
user can also manually enter the data into 

Staying Fit and Connected
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their phone from the information displayed 
on the workout summary screen.  This 
option gives users the ability to track all 
activity, even those workouts they complete 
outdoors, to give them a full picture of their 
fitness activity.   

In addition to this app accurately 
logging each workout effortlessly, it 
provides weekly status updates of 
your workouts/progress, daily message 
reminders, and missed workout reminders. 
This encourages you to stay right on track 
with all of your fitness goals. 

The TRUE Fitness app isn’t the only 
way that TRUE Fitness is taking advantage 
of the benefits that Bluetooth technology 
has to offer.  Bluetooth offers a way for 
people to easily connect various devices on 
the go. Being on a piece of TRUE cardio 
equipment is no different.     

With TRUE’s Transcend and Escalate 
console series, in addition to being able to 
save your workout data via Bluetooth, users 
can connect Bluetooth headphones, as well 

as Bluetooth heart rate monitors, to make 
their workout more effective and wire-free.   

TRUE was a pioneer in the fitness 
industry by putting focus on manufacturing 
treadmills that offer integrated Heart 
Rate Monitoring and custom Heart Rate 
Control programs. TRUE Heart Rate Control 
programs keep the user within two to three 
beats of their target heart rate the entire 
workout. The TRUE HRC programs adjust 
both speed and grade to keep the user at 
their desired target heart rate. This provides 
an optimal workout whether the user wants 
to walk, jog or run, or no matter what their 
fitness level is.  They will be able to achieve 
an accurate, consistent heart rate workout.  

TRUE’s Heart Rate Control workouts 
also let the user customize their workout, 
by deciding what their maximum speed 
and maximum elevation will be and how 
long they want their work out to be. This is 
all made easier with Bluetooth technology. 

So, get connected to your fitness 
routine and stay on track with TRUE.     

About TRUE Fitness
This year marks thirty-four years in 
the industry for TRUE Fitness, a 
leading manufacturer of premium 
cardio fitness products, including 
treadmills, elliptical cross-trainers 
and bikes. Dedicated to outstanding 
quality and superior design, the 
company and its fitness equipment 
are consistently ranked among the 
top in the industry. TRUE Fitness 
is based in St. Louis, Missouri and 
has a network of dealers throughout 
the country and around the globe.  
Additional information about the 
company’s products and services 
can be found at www.truefitness.
com. For more information on  
the TRUE Fitness mobile app 
mentioned in this article, visit  
http://myfitness.truefitness.com/ or 
call 1-800-426-6570.
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Ken Reinig and his team have been insuring the health club industry for over 20 years. 
If you would like to partner up with the industry’s leading risk management specialist 
and probably save some money on your insurance premiums, give Ken or Tiffany a 
call at  800-668-2340. 

Or drop them an email at:  
ken@theinsuranceguy.com  or  tiffany@theinsuranceguy.com   

Ken Reinig, 
President

www.theinsuranceguy.com

                  • Health Club Property      • Personal Trainer     • Equipment Manufacturers
    • Liability & Work Comp    • Liability                   • Product Liability



• HEX originated vertical tanning in  
 1979  and remains the global   
 leader today

• UL listed tanning system with the   
 highest consumer safety rating

• Only HEX utilizes green materials  
 in construction

• Over 100 finishes available and 
 includes an IPOD docking station and  
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• Our patented 3 in 1 smart lamps tan  
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 also produce a persistant tan color that  
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Quick! Name the hot new (as in ALL NEW) 
cardio fitness modality, and company, that in 
a few short years has found its way into over 
a thousand facilities, including the training 
facilities of a VERY recent Super Bowl champion, 
2 World Series champions, top echelon 
universities such as Penn State, and been 
named a Preferred Vendor for both the largest 
health club chain in the US as well as the JCC 
Association of North America.

 
Tick, tock … Give up yet?
The company is Helix and the modality is Lateral Training – Helix 
Lateral Trainers to be exact, the world’s first lateral trainer. 

Of course, if one of the behemoths of the fitness industry 
had created the concept of Lateral Trainers, everyone would 
know about it by now. Instead, Helix, a scrappy independent 
supplier from Boston, has created the industry’s first truly “better 
mousetrap” since the advent of the elliptical 2 decades ago.

And, when you think about it, to go in a few short years from 
start up to being in facilities as diverse as world champion sports 
teams, elite universities, and the nation’s largest club chain, 
all with no pre-existing connections to them and with minimal 
marketing budgets, truly is a testament to just how good the 
product is.

So, why is Helix Lateral Training a “better mousetrap” and 
why should you care?

Ah, so many ways to answer and so little space in which to 
do so!

Let’s start with the technical aspect of Helix Lateral Training, 
and then see how those benefits, along with several others, work 
to make Helix so popular in multiple applications. 

Technically, all traditional cardio products are single plane 
(sagittal) movements. Doesn’t matter if you’re talking treads, 
ellipticals, bikes, etc., they are all sagittal plane movements. 

The patented, 360 degree movement of Helix is a multi-plane 
movement. Which means several things. First, Helix training 
creates radically more muscle activation, up to 44% more, in 
several diverse muscle groups including core, glutes, and inner/
outer thigh (yes, you can engage and activate your core while 
Helix training!). So this is the first “macro” benefit – dramatically 
greater muscle activation in a multi-plane movement. 

When you create this much more muscle activation in that 
many muscle groups you get REAL results, FAST, which is 
something that users in just about ANY facility will appreciate. 

When you drill down further and look at specific facility 
types, Helix has something for everyone.

Health clubs and universities appreciate the small footprint 
(smaller than an upright bike). They appreciate that it is intuitive 
and easy to use. It’s fun (look at all the smiles on the faces of 
members in the EB Fitness photo). It’s no-impact and easy on 
joints, so it can be enjoyed by a wide range of ages. It’s self-
generating (green). And, because the workout is intense, members/
users cycle on and off much faster than they do on treadmills 
and ellipticals. And, Helix costs a fraction on what a commercial 
treadmill or elliptical does. Finally, Helix products are very simple 
mechanically, with very little in the way of maintenance and 
potential repair costs, so the long term cost of ownership is very low. 

Athletic trainers and strength/conditioning coaches love the 
Helix for different reasons. First, it trains muscle groups you literally 
can not train with other cardio products (core, glutes, inner/outer 
thighs). In these settings, Helix training can do things as diverse 
as a) mobilize and strengthen the low back, b) strengthen the core, 
glutes, and pelvic girdle, which can help generate more power for 
multiple sports applications, and c) stabilize the knee and reduce 
the chance of groin pulls (a HUGE issue in most sports).

Your Next Great Cardio Product

The patented, 360 degree lateral motion of the Helix 
is all-new to cardio fitness and creates a multi-plane 
exercise and much greater muscle activation.



Helix truly does have something for everyone. Here are a few 
comments from satisfied Helix customers across a broad 
spectrum of facility types:

General Population Health Clubs
“When we were sourcing equipment for my new club, I heard 
about Helix from a friend who has been in the fitness industry 
for decades. He indicated that the Helix was a very unique piece 
that has been very popular at every facility that has purchased 
them. On his advice I essentially took a leap of faith and brought 
in 5 Helixes to my new club. Thankfully, within days of receiving 
the Helixes, they became our most popular cardio piece, and 
they remain our most popular cardio product to this day! I think 
ANY club that is interested in having leading-edge products AND 
satisfied members should have Helix. Except my competitors, of 
course! We always showcase Helix on our sales tours and every 
prospect that tries it, loves it!”

- Dr. John Fortuna, President, EB Fitness, Cleveland, OH 

Women’s Clubs
“The Helix has been a great asset to our gym. Women especially 
love the challenge the Helix offers for the lower body, while still 
getting a great cardio workout!”

- Melissa Moorman, Owner, Women’s Fitness Company, Medford, OR

YMCA’s
“I’d say it’s one of our top machines in terms of popularity 
with the members. The Helix is popular with all types of 
members – every age group and every level of athleticism. 
And, it’s a machine that people aren’t used to seeing in other 
gyms, so it has that exotic appeal that helps attract potential 
new members.“

- Austin Scisciani, Licking County YMCA, Newark, OH 

Universities
 
HELIX FITS IN WELL WITH US
“Our experience has been that it’s really popular. People like 
working the lower body muscles with the Helix side-to-side range 
of motion, and also folks interested in an overall-body workout 
really appreciate it. Plus I think people like the cardio intensity 
because they’re not used to working those muscles.

We pride ourselves on having different equipment in here 
that members might not see in other places, so it fits in well with 
us. It’s part of the total package that we offer that’s unique, and 
it’s the only thing we have that works that muscle group so it’s 
definitely something we show people.”

- Lisa Schuetz, University of Wisconsin, Eau Claire

Corporate Fitness
“From my perspective, I really like the Helix because it’s 
innovative and that’s what we’re always looking for – how do we 
stay ahead of the fitness center market and remain attractive to 
employees. I try to keep our clubs unique & creative and Helix 
helps us achieve that objective.”

- Darleen Keegan, eBay Corporate Health Clubs, California, Utah, 
Arizona

So ask yourself – is your facility ready for the Next Great Cardio 
Product?

For more information, contact sales@helixco.com or call 
888-helixco (435-4926)

“Their smiling faces say it all – members at EB 
Fitness love Helix training!”

Members at this Gold’s Gym in Lakeland, FL have 
made Helix Lateral Trainers the most popular of the 
“new” style cardio products.

SPRING 2015  ||  35        



We Have Over 20 Years of 
Flooring Experience Under Our Feet…

…That’s why, when it comes to choosing the right  

flooring for their facilities, health and fitness clients 

worldwide trust Centaur Floor Systems to do the 

footwork for them.  Centaur steps to the task with 

a vast selection of high quality brands in floor 

coverings that stand up to your demands.  Call a 

flooring expert now at 800-536-9007 or hop online 

to CentaurFloors.com for more information.
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You Can’t Train for a 5k and 
Expect to Run a Marathon

38      NATIONAL FITNESS TRADE JOURNAL

When running a marathon, there is nothing 
worse than realizing that you are not 
actually prepared to run a marathon.  Did 
I train enough? Do I even like running? 
For runners and businesses alike, it is 
important to understand who you are, what 
you would like to accomplish, and what it 
will take to get you there. 

Who am I? 
“Who am I” is a question that some people, as well as companies 

can spend a lifetime trying to figure out. When it comes down 

to it, every person’s answer to that age-old question is going to 

be inherently different. For example, a local businesswoman – 

who owns a personal training studio employing 5 trainers – may 

determine that her business is ready to expand to 3-4 locations 

within the next 6 months. Although not impossible, with the 

studio’s limited staff and resources this perception may prove to 

be a tad unrealistic. Also, let’s say a 6’5 325 lb. football player 

has determined that he is going to become a marathon runner, 

and after only 2 weeks of training he believes he is ready to run. 

Like the businesswoman, our football player – whose goal may 

be technically possible – may have an unrealistic perception of 

himself. Having an honest conversation with oneself is a vital 

first step to determining and setting realistic expectations. After 

conducting an honest “self-audit”, our businesswoman may come 

to the realization that her business is ready to expand; but maybe 

to just one additional location over the next six months.  While 

our football player may determine that he is a marathon runner, 

but realizes he won’t be ready to run for another 4 months. 

What do I want? 
Knowing exactly what you or your company wants is rare. Knowing 

what you want and not having it change, is near impossible.  So 

how do we avoid making it ten feet from the finish line only to find 

out we were meant for something else? Paying special attention to 

the “what do I want” question is vital in determining an end goal.  

As a business owner looking to expand – whether into different 

markets or locations – you may come to realize that you’re actually 

not ready to expand or venture into different markets. After 

starting to train, a marathon runner may come to the realization 

that they never wanted to run marathons; they wanted to just look 

like they ran marathons. Truly knowing your goals prior to any 

significant time investment will avoid the hassle of such setbacks.  

With a starting point determined and an end goal in mind, there 

is a lot of room in the middle – but how do we connect the dots? 
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What will it take to meet my goal?
People are naturally prone to thinking all they need is financial 

backing and enough hours in the day to achieve a goal.  These 

factors, although important, are not the be-all end-all to achieving 

success. Arguably, another important aspect is the sweat, tears, 

and total effort that goes into reaching a goal. A company looking 

to expand will have its best results with the right people in the right 

places, and a clear vision and objective.  The worst results will 

occur when people and companies begin to make assumptions.  

Assuming that missing one long training run wont effect overall 

preparedness for the main event; or assuming that expanding a 

business into a particular market is definitely what clients want 

– these types of assumptions can lead to marathoners only being 

able to run 5k’s, and businesses not even being able to open their 

doors. Clearly defining what it will take to accomplish a goal will 

drastically increase the chance of success in your venture.

To some a new pair of running shoes is nothing more than a 

fashion statement.  To others, a new set of sneakers defines who 

they are, who they want to be, and it serves as a gentle reminder 

of what it will take to get there.

For more information on how EZFacility can be a partner 

in reaching your goals call 1-866-498-3279, e-mail  

info@ezfacility.com, or visit www.ezfacility.com.

216-378-4298 www.gymvalet.com bruce@gymvalet.comSPECIAL NFTJ PRICING
SAVE MONEY: USE DISCOUNT CODE “CLEAN” WHEN ORDERING

Prevent germ & virus transmission
Your members will love the convenience

Eliminate expensive disposable wipes
Fits all equipment: Cardio & Strength

Cleaning Supplies Right 
On The Equipment!Bottle and Towel Holder

#1 for Clean & Safe Equipment



©2015 Core Health & Fitness, LLC. All rights reserved. www.stairmaster.com

unapologetically 
authentic

A true blend of strength, 
sweat and swagger.

We do not bend to passing trends. We do not compromise quality to join the latest 
fads. We innovate for the sake of the best possible workout. We consistently 

create authentic workout experiences across all areas of fitness. It’s who we are 
and who we’ll always be – and we make no apologies for either.

sales@stairmaster.com
888.678.2476



650.549.5888  |  ropeflex.com

HIPEQ, LLC  |  80 Glenn Way, Suite 8  |  San Carlos, CA 94070
email: info@ropeflex.com

 

Multi-Mode Rope Training Machine
(verical, horizontal & bottom)

Narrow ADA Compliant Design
(removable seat & adjustable pulleys)

Soft-Braided Rope for a Comfortable Grip

Progressive Resistance Magnetic Mechanism

+

RX2500
WITH OPTIONAL INTERACTIVE TRAINING SYSTEM

RX2100RX2300RX5500 OUTDOOR

get a grip, train hard  | 

RX3300RX2200

ROPEFLEX ®

Multi-Mode Rope Training MachineMulti-Mode Rope Training Machine

+

WITH OPTIONAL INTERACTIVE TRAINING SYSTEM

get a grip, train hard  | ROPEFLEX 

Multi-Mode Rope Training MachineMulti-Mode Rope Training MachineMulti-Mode Rope Training Machine
(verical, horizontal & bottom)(verical, horizontal & bottom)(verical, horizontal & bottom)

Narrow ADA Compliant Design
(removable seat & adjustable pulleys)

Soft-Braided Rope for a Comfortable Grip

Progressive Resistance Magnetic Mechanism

Multi-Mode Rope Training MachineMulti-Mode Rope Training MachineMulti-Mode Rope Training Machine
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Risk Management Challenges for 
the Changing Fitness Landscape
When I first started insuring health clubs in 
1979, the fitness “model” of that time period was 
somewhat different than the typical health club 
that we see today. The footprint of a traditional 
club back then consisted of very little cardio, a lot 
of free weights, and wide variety of racquet sports.  
IHRSA used to be simply IRSA (International 
Racquet Sports Association). Squash, handball, 
racquetball and tennis were the main focus and 
the workout area was more of an afterthought.  
 
Although there still are several “racquet” based clubs in 
the U.S., the real growth in our industry is now the low price 
point box gyms and functional fitness studios.  From a claims 

perspective the changing fitness model has had both a positive 
and negative effect on types of injuries we now see.   In the old 
days, the serious injuries came from malfunctioning equipment 
and poor surfaces in wet areas. Swimming pool incidents were 
also a major source of liability issues. It’s hard to find a new club 
today that would even consider putting in swimming pool, thank 
God.  Today, fitness equipment is safer, easier to operate and 
easier to maintain. There are fewer exposed cams, belts, chains, 
and cables and so called “strength” equipment is slowly being 
replaced by functional training apparatus. All this translates into 
lower liability exposure from premises and equipment related 
injuries. That is the good news. As a result of these changes, 
most club owners have seen very little increase, if any, in the cost 
of their liability insurance over the past several years…but I think 
that is about to change.

With the advent and popularity of the “high intensity training” 
model, we are now seeing a spike from injuries sustained from 
exhaustion, dehydration and over training (pulled muscles, knee 
and ankle failure, etc). Just in the past year, nearly 50% of all 

Over 3,000 colleges, government
organizations and health clubs use
MicroFit software and integrated
testing equipment to assess and
track the wellness of their students,
employees and members.

• Wellness Assessment
• Fitness Assessment
• Diet & Nutrition
• Exercise Training

Free trial software: 

www.MicroFit.com
800-822-0405

sales@MicroFit.com

Made in America
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incidents reported to our agency resulted from members who 
passed out, lost their balance, or simply lost control of their 
apparatus (kettlebell, Olympic bar, sledge hammer or tire to 
name a few). Members or “clients” are being pushed harder and 
faster than ever before. They are performing techniques that, in 
some cases, border on absurd and are often dangerous. A middle 
aged de-conditioned housewife should probably not being 
attempting an Olympic clean and jerk without extensive training 
in proper lifting technique. Members are also not being told the 
importance of properly hydrating and feeding their bodies prior 
to working out. 

The personal training and small group training business has never 
been better.  Personally, I know from my own experience, that I 
get a much better workout when in a group training environment.  
I would never push my body that hard if left to work out on my 
own. That being said, there have been many occasions when I 
felt like dropping from exhaustion trying to keep up. I realize 
that I am one of those middle aged out of shape insurance guys 
but can definitely see how someone could pass out especially if 
they haven’t eaten anything or drank any water. High intensity 
training is here to stay and, for the most part it produces amazing 
results…but remember, it’s all good until somebody loses it.   
Although these cases of members hurting themselves from over 
training rarely turn into a claim, the fact remains that the increase 
in frequency of these incidents is eventually going to result in 
an increase of injury severity. We all know that the gym doesn’t 
necessarily have to be negligent to be drug into a lawsuit.We have 

already seen cases where members have passed out and then 
fallen into a piece of equipment or even into another member 
resulting in serious injury. Plaintiff attorneys have no problem 
taking on a case alleging that the trainer was incompetent 
and should have known that their client had reached their 
maximum level of exhaustion. As more and more people seek 
the services of a personal or group trainer, the assumed level of 
professionalism is increased significantly. When you raise the bar 
of professionalism, you also raise the expectation of care and 
service. So when a member hurts themselves from the direction 
of a trainer, the liability shifts significantly from the individual to 
the trainer and the club.  

Just as health club owners and trainers know that proper nutrition 
and hydration are key to proper exercise, some members often 
don’t know. It’s up to the trainer and group exercise instructor to 
continually preach the benefits of nutrition and drinking water 
before every workout. This will ultimately translate into fewer 
incidents and a nice side benefit will be an increase in sales of 
bottled water and shakes.  

Ken Reinig is President of Reinig Insurance 
Solutions aka theinsuranceguy.com. For more 
information, call 1 (800) 668-2340.  





Your Workout
Just Got Smarter.

isolates different
areas of a 
muscle using 
resistance settings

Multiple muscle 
area targeting 
in each exercise 
motion

A total body 
workout…faster

855.269.4378 • PrimeFitnessUSA.com • info@PrimeFitnessUSA.com

MADE IN THE U.S.A.
©2015 Specialty Fitness Systems, LLC. Machine images represent products at the time of printing. Future specifications are subject to 
change. PRIME, Evolution, Hybrid, Legacy and SmartCam are trademarks of Specialty Fitness Systems. Any use of these trademarks, 
without express written consent of Specialty Fitness Systems, is forbidden.
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Take Workouts 
to New Heights

Get back to basics with the 

MtEverclimb™ continuous rope 

climbing system.  Provide a 

total body workout machine to 

your athletes that’s safer than 

conventional rope climbing.

Call us today at 866-282-5402 to find out 
how to add MtEverclimb™ to your facility.

MtEverclimb.com
Made In 
The USA
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Good Things 
Come To Those 
Who Do It Right
By Gary Hood, Global Fitness Association, LLC

The month is over, and you’re tallying up your 
thoughts. And you’re starting to smile. All month 
long, the indicators and reports looked a bit stronger 
than usual -- now, as the sales and commissions add 
up, your smile becomes a laugh, then whoop! It’s the 
best month you’ve ever had.

But why? How? What did you do differently? What did you 
do better? What did you do right? If you knew the formula, 
you’d bottle it and. . . on second thought, you’d probably 
keep it to yourself! I wish I could tell you that I’ve discovered 
that sure-fire, never-miss prescription for guaranteeing better 
results on a regular basis, but I can’t. But, of course, some 
days will always outshine others; some customers will always be 
more generous and kind than others. If there really were such 
a formula, the only thing it would guarantee is that everyone 
would be knocking at your door and asking how you do it.

However, I can tell you that in the course of compiling 
this article, I’ve spoken to many outstanding owners and 
fitness professionals who indeed do use conscious and 
unconscious “tricks of the trade” to boost their production 
and membership base. And why not?  But when it’s all said 
and done, it’s about relationships.

 

Every individual interviewed for this article was at the top of 
their game -- whether or not they were making the fitness 
industry their career. And the element that proved their profes-
sionalism appeared early in each conversation:

“Make the customer as happy as possible, no matter what, 
whatever it takes.” That’s the way it was phrased by one young 
man, a personal trainer for seven years now working his way 
through business school (and already wondering if business 
will give him the same kick -- and the same monetary reward! 
-- as being a trainer gives him). But his “formula” was echoed 
practically verbatim by each of the others as the Number-One 
Fundamental for getting ahead and being successful.

Along the way, other, more specific ideas were proposed 
-- so read on. But keep in mind that first rule. It is the basis for 
everything else.

“The Importance of Being Earnest” That’s the title of a 
play by Oscar Wilde, but it should be your philosophy when 
interacting and servicing customers. It pays off. 

“People can sense insincerity in a second,” says the same 
personal trainer who framed the Number-One Fundamental. “If 
you’re insincere, they, the member, feel like they’re putting you 
out, inconveniencing you by asking for the service they paid 
for. And that makes them feel uncomfortable. Uncomfortable 
people don’t come back to ask for help -- especially if you’re the 
one who’s made them uncomfortable.” And on top of that, they 
spread the word to family and friends.

Of course, good fitness professionals and trainers all have a 
bit of “actor” in them, but the trait is based on a genuine caring 
about people. “It’s a people business, pure and simple,” says a 
long-time manager who works at a small, popular fitness chain. 
“I bend over backwards to give them my best because I really do 
want them to enjoy themselves - that’s what being a member of a 
fitness facility is all about!” I couldn’t agree more.

So, what does a fitness facility do to ensure they have the very 
best possible chance for success? Be better than the competition 
by doing things right and understanding the relationship they 
have with their customers. Believe Me - It’s that simple.

Global Fitness Association has emerged as the number 
one resource in the industry. Created by several fitness 
professionals with over 40 years in the fitness industry. 
Do what hundreds of fitness professionals have done and 
become a member today for only $10.00 per month.  

Special thanks to Cate Sundling, Linda Hood, and Gary Gresham 
for contributing to this article. For more information about Global 
Fitness Association, contact Gary Hood at 775-298-1616 or email 
gary@globalfitnessassociation.com.
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LIST YOUR COMPANY HERE! List your company’s information in our NFTJ Web Directory, both print and online, for only $1000 
per year (5 issues). To learn more, go to www.NFTJWeb.com, call (541) 830-0400, or email editor@NFTJWeb.com.

NFTJWeb.com Your Online One-Stop-Shopping Source
Check out our free on-line versions of National Fitness Trade Journal at NationalFitnessTradeJournal.com

ACCESSORIES

Gym Valet • 866-435-2009
www.gymvalet.com
info@gymvalet.com

BILLING SERVICES

ASF Payment Solutions 
• 800-227-3859
www.asfinternational.com
info@asfinternational.com

EZFacility • 866-498-3279
www.ezfacility.com
adamz@ezfacility.com

CARDIO EQUIPMENT

Exergame • 877-668-4664
www.exergamefitness.com
info@exergamefitness.com

Green Series Fitness 
• 800-862-1509
www.greenseriesfitness.com
info@greenseriesfitness.com

Gymtropolis • 918-943-6677
www.gymtopolis.com
info@gymtropolis.com

Helix • 888-435-4926
www.helixco.com
sales@helixco.com

Jacobs Ladder • 866-697-4100
www.jacobsladderexercise.com
info@jacobsladderexercise.com

Octane Fitness 
• 888-OCTANE4
www.octanefitness.com

Precor • 800-786-8404
www.precor.com
commsls@precor.com

StairMaster • 888-678-2476
www.stairmaster.com
sales@stairmaster.com

Star Trac • 800-228-6635
www.startrac.com
sales@startrac.com

True Fitness • 800-426-6570
www.truefitness.com
info@truefitness.com

VersaClimber • 800-237-2271
www.versaclimber.com
email@heartrateinc.com

CERTIFICATION/
EDUCATION

Nat’l Fitness Business 
Alliance • 800-726-3506
www.thenfba.com
jillian@teamnfba.com

FITNESS 
ENTERTAINMENT

BroadcastVision 
• 888-330-4283
www.broadcastvision.com
sales@broadcastvision.com

MYE Club TV Systems 
• 800-779-6759
www.myeclubtv.com
info@myclubtv.com

FITNESS TESTING

Microfit • 800-822-0405
www.microfit.com
sales@microfit.com

FLOORING

Centaur Floor Systems 
• 800-536-9007
www.centaurfloors.com
info@centaurfloors.com

FREE WEIGHT 
EQUIPMENT

Cemco Strength 
• 855-232-3626
www.cemcostrength.com
sales@cemcostrength.com

Ivanko Barbell Co. 
• 310-514-1155
www.ivankobarbell.com
chet@ivankobarbell.com

PowerBlock • 877-316-9853
www.powerblock.com
jay@powerblock.com

Umax Strength • 888-851-8989
www.umaxstrength.com
info@umaxstrength.com

FUNCTIONAL FITNESS

Torque Fitness • 877-867-7835
www.torquefitness.com
sales@torquefitness.com

GENERAL CONTRACTOR

Flynn Construction 
• 800-434-7759
www.flynn-construction.com
info@flynn-construction.com

INSURANCE

Reinig Insurance Solutions 
• 800-668-2340
www.keymaninsurance.com  
ken@theinsuranceguy.com

LEASING/FINANCING

Affiliates Capital 
• 978-400-1628
www.affiliatescapital.com
clemar@affiliatescapital.com

healthclubEXPERTS 
• 561-702-5505
www.healthclubexperts.com
paul@healthclubexperts.com

LICENSING/
FRANCHISING

Ms Fitness / Miss Fitness 
541-830-0400

LOCKERS

Ideal Products • 800-88-IDEAL
www.idealockers.com
idealocker@aol.com

NUTRITIONAL PROGRAMS/
SUPPLEMENTS

SupplementsToGo.com 
• 877-517-4652
www.supplementstogo.com
customerservice@supplements-
togo.com

PILATES

Lagree Fitness • 818-260-0433
www.lagreefitness.com

PUBLICATIONS

Ms. Fitness Magazine
www.msfitness.com
contact@msfitness.com

National Fitness Trade Journal
www.nationalfitnesstradejournal.
com
subscriptions@nationalfit-
nesstradejournal.com

REFURBISHED/REMANUFAC-
TURED EQUIPMENT

Fitness Equipment Source 
• 800-748-5125
www.fitnessequipmentsource.com
fitbizmc@aol.com

SAUNA & STEAM 
EQUIPMENT & SUPPLIES

Diamond Fitness 
• 800-966-7758
www.diamondfitness.com
psparks@diamondfitness.com

SERVICES

Mass Movement 
• 888-508-6277
www.massmovement.com
chuck.fedorka@massmovement.com

SOFTWARE

ASF Payment Solutions 
• 800-227-3859
www.asfinternational.com
info@asfinternational.com

EZFacility • 866-498-3279
www.ezfacility.com
adamz@ezfacility.com

STRENGTH EQUIPMENT

The Abs Company 
• 866-219-5335 x4
www.theabscompany.com
info@abcoaster.com

BILT by Agassi & Reyes 
• 702-215-2181
www.biltbyagassiandreyes.com
info@biltbyagassiandreyes.com

Gymtropolis • 918-943-6677
www.gymtopolis.com
info@gymtropolis.com

HOIST Fitness Systems 
• 800-548-5438
www.hoistfitness.com
sales@hoistfitness.com

MtEverClimb • 866-282-5402
www.mteverclimb.com
ckamp@mteverclimb.com

Nautilus Commercial 
• 800-874-8941
www.nautiluscommercial.com
sales@nautiluscommercial.com

Precor • 800-786-8404
www.precor.com
commsls@precor.com

Prime Fitness USA 
• 855-269-4378
www.primefitnessusa.com
info@primefitnessusa.com

RopeFlex • 650-549-5888
www.ropeflex.com
info@ropeflex.com

Star Trac • 800-228-6635
www.startrac.com
sales@startrac.com

Strength Inc. • 800-370-3307
www.strengthequipment.net
strengthinc@ltlink.com

Torque Fitness • 877-867-7835
www.torquefitness.com
sales@torquefitness.com

TANNING EQUIPMENT & 
SUPPLIES

HEX Tanning • 800-556-3201
www.itehex.com
info@hextanning.com

TRADE SHOWS

National Fitness Trade Show 
• 541-830-0400
www.nationalfitnesstradeshow.com
nationalfitness@msfitness.com

YOUTH FITNESS

Champions Youth Fitness 
• 877-294-YOUTH x 3
www.championsyouthfitness.com
paul@healthclubexperts.com

Exergame • 877-668-4664
www.exergamefitness.com
info@exergamefitness.com
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CROWDFUNDING WORKING CAPITAL LOAN
 ✓ Working Capital Loan up to $200,000
 ✓ Repayment Terms up to 5 years
 ✓ Applicant must submit loan application with complete 
   financial package
 ✓ Applicants with 620+ FICO credit scores will be considered

CALL FOR A NO OBLIGATION ASSESSMENT!

A Winning Combo to Finance 
Start-ups and Existing Businesses

SBA EXPRESS WORKING CAPITAL LOAN
 ✓ Loan amounts range from $20,000 up to $150,000
 ✓ 10 year repayment term with no prepayment penalty
 ✓ Secured by business assets only
 ✓ Interest rates including all packaging fees from our company and 
   bank fees vary based upon loan amount requested as follows:
      • Loans between $26,000 and $50,000 – 7.8%
   • Loans between $51,000 and $150,00 – 6.7%
 ✓ If buying a franchise – All franchisors must be approved by Franchise 
   Registry (www.franchiseregistry.com)
 ✓ Loan proceeds cannot be used to purchase a business or for 
   construction in excess of $10,000
 ✓ The SBA has temporarily waived its 2% Guarantee Fee so submit your 
     application today!

Paul Bosley, Managing Member
www.healthclubexperts.com
DBA Business Finance Depot

Cell (561) 702-5505 • Efax (954) 301-0702
Email: paul@healthclubexperts.com

EQUIPMENT LEASE
 ✓ Leases range from $5,000 up to $1,000,000
 ✓ Finance strength equipment, cardio equipment and non-fitness 
   equipment such as TV’s and lockers
 ✓ Repayment terms range from 12 months up to 60 months
 ✓ Down payments range from 1 lease payment to 20% down payment
  ✓ We offer Capital Leases with a $1.00 purchase option at the end of 
   the lease term.
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Toll Free: 866.697.4100   |   jacobsladderexercise.com
Jacobs Ladder, LLC  |  908 Niagara Falls Blvd. / Suite 108  |  North Tonawanda, NY 14120

Phone: 716.692.1455  |  Fax: 716.692.1780  |  info@jacobsladderexercise.com

“The fastest way to get 
           the heart rate up to target 
     with the least effort.”

–Jerry Lisson, Satisfied Customer
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